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PALAKORN CHIRAVIVATSEREE: COMMUNICATION AND ACCEPTANCE OF
FREE HUGS CAMPAIGNAMONG AMONG THAI" YOUTH IN BANGKOK. THESIS
ADVISOR : ASSOC. PROF.PARICHART STAPITANONDA, Ph.D. 197 pp.

Studies on "Communication and Acceptance of Free Hugs Campaign among
Thai Youth in Bangkok. The objective of this study is to examine the attitude and the
behavior about hugging and factors affecting the acceptance of free Hugs campaign
among Thai Youth in Bangkok. The methods of study are the combination of the
documents analysis, the questionnaires, the Action Research, In-depth Interview with

the results shown as below;

1. Attitudes of Hugging among Thai Young in Bangkok has found that
attitudes on teen cuddling is in the medium

2. Behavior of Hugging among Thai Young in Bangkok has found that
adolescents with cuddling behavior is in the medium

3. Factors affecting the acceptance of Free Hug campaign among Thai
Young in Bangkok are 1) The nature and characteristic of the campaign
include gender, characters of the presenter, attitude toward the presenter
and creativity 2) The decision making factors such as friends  3) The youth
factors include the pursuit of happiness and the need to try the new things,

the need of the encouragement and the motivation for participation.





