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This research aims to study self perception of the metrosexual executives, implications on
business communications and to study personality factors in the metrosexuél effecting on work
between metrosexual executives and people with internal and third party organizations. Using Quality
Research Method by interviewing 10 metrosexual executives, with a Semi-Structural interviews and
Quantitative Research with Open & Closed - Ended Questions with 30 internal and 30 third party
organizations. Results shows that

1. Metrosexual executives, about self perception in a metrosexual men, accepted, not
accepted some, not sure and rejected cerfain masculinity to the metrosexual. In addition, the
metrosexual executives see that the personality factors of metrosexual can help create the impression
and build trust in the business communication.

2. Individuals within the organization and third party organizations see that the personality of
metrosexual can create a positive impact on communication by creating friendly, reliable, impression
and feel friendly. However, self perception of metrosexual executives, intemal and external
organizations see this personality is just fight basic factors that are critical to communication in the

early stages. The ability and knowledge in the flesh is more important in work.





