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Abstract

The study on “Communication of Sustainable Tourism Community: A Study
of Khlong Lat Mayom Community” is a qualitative research, focusing on forms, functions,
and effectiveness of the community’s and external agencies’ communications, both of
which enhanced each other, and resulted in the rapid success in the development of
sustainable community and community-based tourism. This research is based on the
following theories and approaches: Communication for Development, Participatory
Communication, Community Communication, and Sustainable Tourism. Furthermore, the
methods of data collection included the documentary researches, observations, and
in-depth interviews.

The research found that both community’s and external agencies’
communications supported each other, and contributed to the distinct achievements in
the development of the Khlong Lat Mayom Community and its local market. The internal
communication could be categorized into five forms: individuals, meetings, leaflets,
broadcasting centre, and activities; moreover, the communication between community
people and visitors could be categorized into five forms: individuals, leaflets,
broadcasting centre, local units, and tourism activities. In addition, the community’s
communication had two major functions: to create people’s awareness of the
conservation of the community environmental and cultural resources, and to create the
identity of community or tourism products.

The external agencies’ communications included the communications of the
1) Bangkok Tourism Division, Culture, Sports, and Tourism Department, Bangkok
Metropolitan Administration, 2) Bangkok Forum, and 3) mass media, all of which had
quite similar forms of communication: media for community development; such as,
individuals and events, organizational media, and mass media. In addition, the external
agencies’ communications could be categorized by objectives of communication into
four forms: to brainstorm and devise the guidelines on the community development, to

educate local people, to stimulate the local people’s participation, and to publicize the



information on the tourism community. In this connection, the external agencies’
communications had three major functions: to gather financial and intellectual funds for
the sustainable development, to build the community’s networks for the knowledge
extension and exchange, and to support the management of sustainable tourism.

The research also mentioned that the community’s and external agencies’
communications had noticeable effectiveness, resulting from the application of effective
personal media, forms of communication complying with the community context, and
supports of the relevant external agencies. However, that effectiveness could cover only
within the community and neighbouring areas, while some receivers could not gained
complete messages from the communications. That error was the result of some
communication obstructions in the community’s communication; such as, limitation of
local people’s participation, some technical problems of electronic media, and passive
forms of communications, or in the external agencies’ communications; such as,
unidentified structure of the community committee, lack of trained and skillful personal
media to expand the operations of community leaders, and limitation of mass media.

Therefore, in order to improve the effectiveness of the communication, the
research suggested that the community should organize the local committee’s roles and
responsibilities, and develop quality personal media within the community, as well as
local people’s knowledge and skills to communicate through their own community
media, which will enhance the increase in an active communication. At the same time,
they should continue to develop the community-based tourism, and create local
people’s awareness of the community ownership and the significance of the cooperation

in the tourism community development and conservation in a sustainable way.



