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AU A TassU I AINang lena lud seme ne luil w.d. 2549 uislssnnenugiia

Unit Sales M.A.T. M.A.T.-P Y.T.D. Y.T.D.-P Feb-06 Mar-06 Apr-06 May-06 Jun-06 Jul-06
Unit % Unit % Unit % Unit % Unit % Unit % Unit % Unit % Unit % Unit %

ACLASS 7054  0.3% 7030 0.5% 926 0.5% 892 0.4% 681 0.3% 1873 0.8% 579 0.2% 691 0.3%
ACONATIC 84 0.0% 23 0.0% 69 0.0% 23 0.0% 2  0.0% 27  0.0% 6 0.0% 10 0.0% 23 0.0% 1 0.0%
AIWA 33 0.0%
BENQ 600 0.0% 296 0.0% 353 0.0% 211 0.0% 36  0.0% 45  0.0% 32 0.0% 46 0.0% 129 0.0% 45  0.0%
CEZCO 3226  0.1% 4372 0.2% 1842 0.1% 1793 0.1% 142  0.1% 21 0.0% 46 0.0% 743 0.3% 606 0.2% 118  0.1%
DAEWOO 11 0.0% 57 0.0% 0.0% 0.0%
DISTAR 1007 0.0% 7673  0.3% 379 0.0% 3939 0.3% 58 0.0% 19 0.0% 179 0.1% 43 0.0% 14 0.0% 0.0%
ENZER 533 0.3% 0.0% 0.0% 0.0% 0.0%
FANTASIA 8113 0.3% 81 0.0% 6997 0.5% 657 0.4% 468 0.2% 418 0.2% 885 0.4% 2866 1.1% 959  0.4%
HAIER 59186 2.2%| 31866 1.4% 53469 3.5% 10971 0.8% 568 0.3% 1878  0.9% 6648 3.2%| 19825 8.5%| 16600 6.1% 9083  4.2%
HITACHI 23339 0.9%| 41524 1.8% 9109 0.6% 23469 1.7% 1886 1.0% 28  0.0% 1018 0.5% 639 0.3% 536 0.2% 1141 0.5%
I-ROCKS 7856  0.3% 717  0.0% 802 0.1% 717 0.1% 31  0.0%| 21247 10.3% 39 0.0% 28 0.0% 5 0.0% 0.0%
JvC 237155 8.9%| 224210 9.8%| 146357 9.5% 138565 10.3%| 19412 10.5% 1906 0.9%| 18923 9.1%| 19099 8.2%| 22473 8.3%| 21446 9.8%
KONKA 14673 0.6%| 12580 0.6% 6451 0.4% 6987 0.5% 1862 1.0%| 27701 13.4% 656 0.3% 295 0.1% 191 0.1% 91 0.0%
LG 347192 13.1%| 304599 13.3%| 208666 13.5% 187124  13.9%| 24297 13.2% 0.0%| 27787 13.4%| 32913 14.2%| 35681 13.1%| 30885 14.2%
MAJOR 9 0.0%
MITRON 4 0.0% 0.0% 4 0.0% 3  0.0% 1 0.0%
MITSUBISHI
MITSUI 6576  0.2% 7879  0.3% 5151 0.3% 2948 0.2% 224  0.1% 792 0.4% 850 0.4% 509 0.2% 2038 0.8% 588 0.3%
NEC
NEWZEN 40 0.0% 8 0.0% 15 0.0% 8 0.0% 3  0.0% 3 0.0% 3 0.0% 0.0% 1 0.0% 1 0.0%
PANASONIC | 458730 17.3%| 364541 16.0%| 266914 17.3% 226073  16.8%| 82271 44.5%| 38249 18.5%| 39976 19.3%| 36603 15.8%| 13817 5.1%| 37604 17.2%
PHILIPS 35472 1.3%| 63081 2.8% 47017 3.0% 37705 2.8% 5515 3.0% 6482 3.1% 6178 3.0% 6574 2.8% 8400 3.1% 8228 3.8%
PIONEER 1508 0.1% 1300 0.1% 834 0.1% 757 0.1% 82 0.0% 120 0.1% 88 0.0% 163 0.1% 162 0.1% 110 0.1%
PLYTRON 2169 0.1% 1530 0.1% 1326 0.1% 1451 0.1% 228 0.1% 106  0.1% 180 0.1% 214 0.1% 221 0.1% 143  0.1%
PRESITION 1005 0.0% 1005 0.1% 90 0.0% 150 0.1% 133 0.1% 119 0.1% 84 0.0% 216  0.1%
PRO VISION 39  0.0% 7 0.0% 1 0.0%
SAMSUNG 468785 17.6%| 396285 17.4%| 253840 16.5% 227383  16.9%| 30872 16.7%| 35966 17.4%| 32562 15.7%| 33855 14.6%| 45514 16.8%| 36427 16.7%
SANWORLD 14  0.0% 11 0.0%
SANYO 40103 1.5%| 57697 2.5% 24026 1.6% 32283 2.4% 2087 1.1% 1679 0.8% 4080 2.0%| 4213 1.8% 5532 2.0% 4323 2.0%
SHARP 276713 10.4%)| 271574 11.9%| 152188 9.9% 15694 1.2%| 18004 9.7%| 20297 9.8%| 19291 9.3%| 24446 10.5%| 27073 10.0%| 20660  9.5%
SKG 7281 0.3%| 11506 0.5% 2850 0.2% 7501 0.6% 501 0.3% 396 0.2% 292 0.1% 338 0.1% 359 0.1% 361 0.2%
SOKEN 458  0.0% 423 0.0% 60 0.0% 407 0.0% 22 0.0% 18 0.0% 6 0.0% 4 0.0% 3 0.0%
SONAR 1786 0.1% 1564 0.1% 1186 0.1% 639 0.0% 203 0.1% 58 0.0% 94 0.0% 167 0.1% 142 0.1% 185  0.1%
SONY 366952 13.8%| 342493 15.0%| 217969 14.1% 193050 14.3%| 27786 15.0%| 27710 13.4%| 26296 12.7%| 30989  13.4%| 40253 14.8%| 29370 13.5%

TOTAL 2657756 100.0%| 2283777 100.0%| 1543040 100.0%| 1348084 100.0%| 184683 100.0%| 207099 100.0%| 206882 100.0%| 232081 100.0%| 271411 100.0%| 218124 100.0%
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IVt <http://www.samsung.com/AboutSAMSUNG/SAMSUNGGROUP/AnnualReport/

AnnualReport/index.ntm>, 23 AATAN 2549.
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° George E. Belch, and Michael A. Belch, Advertising and Promotion:

An Integrated Communication Perspective, 6" ed. (Singapore: McGraw-Hill Book, 2004),

pp. 37-38.
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