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Abstract

The research entitled “Media Exposure, Knowledge, Attitude and Participation in
Associated with Solving Global Warming Problem of People in Bangkok Metropolitan
Administration”

This study investigated the effect of participation in associated with solving
global warming problem. This purpose of the study was to identify the each of factor of
global warming problem that helps the people to understanding the impact and
cooperation solving. The study partially support by Media Exposure Theory, Knowledge
Attitude Participation Theory, Eco-communication Concept, Public Participation Concept
and previous researches.

The mean of data collection which is applied to this research process, is
referred to the quantitative research. This quantitative research involves a sizable
representative sample of the population and a formalized procedure for gathering data.
The research distributed 400 questionnaires to Bangkok inhabitants and the 400
questionnaires were entirely collected back by the researcher. A quantitative approach
involves a statistical analysis of the collected data. The collected data was analyzed by
the statistics that were used descriptive statistics and inferential statistics were
Percentage, Frequency, Pearson’s Correlation Coefficient Product Moment, One-way
ANOVA and the t-Test. The level of significance in all hypotheses test in the study was

.05 levels.



The study’s result indicated the samples groups; the sex of respondents was
mostly female, age between 20-29 years. The highest educational represented of the
majority are bachelor degree, occupation as private company officer and income
between 5,000-10,000 baht per month. The most of samples group exposed mass
media of the global warming problem in the low level. Moreover, they exposed from
personal media, specialized media and new media at the least level. The highest mass
media exposure was television. They were exposing more than 6 times per week, other
media 1-2 times per week and all media less than 10 minutes each time.

The sample groups had moderate knowledge of the global warming problem.
They had an understanding of the critical importance of global warming problem
because of the results of human action. And their understanding the global warming
could be increase the temperature of the earth which has an effect on climate change.

The research found they had comprehensive the way to solve the global
warming problem by taken the organic food. On the other hand, In Thailand, Electric
Power sector is the most sectors who release carbon dioxide rising into the atmosphere
but the most of sample groups had not the knowledge about it. Additionally, they had
not enough knowledge of the symbol that shows the product has been produced in
environmentally friendly manner.

The results of this study showed from their attitude of global warming are an
important problem need to be solved. Because it could be directly affects to our lives,
all of the people need to change their lifestyles it could be solve the global warming
problem. And the government also should be important role to implementing the policies
to solve the problem.

The study found the participation of solving the above of mentioned problem,
the sample groups can basically participate to solve the problem by turning off
electronic devices after use, interesting and regard in the global warming news, green
their yard by planting. In the part of using the cloth bags instead of plastic bags, recycle
and avoiding the multilayer packaging that all of the campaign just begin so they had

moderate participated.



The hypothesis test results revealed that demographics factor had not an
effect to media exposure in the global warming problem. However there were five
factors of demographics which were composed of age, education, occupation income
and location had effect on their knowledge, except gender. In addition to, these
demographic findings were shown age, education and location had influence their
attitude in this problem. The apparent demographics factor was age which only had
affect to the participation in associated with solving the problem

There was no relationship between the level of media exposure in the global
warming problem and the level of knowledge, participation. But there was relationship
between level of media exposure and level of attitude in positive way. The apparent
associations between the level of knowledge in global warming and level of attitude in
the positive way, level of participation in negative way. Moreover, there was relationship
between the level of attitude and level of participation in the global warming problem in

positive way.



