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2.3.1 Bargaining Power of Suppliers: (Positive)
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2.3.2 Bargaining Power of Buyers: (Moderate)

Y a a o o o A

15m daiineg lududnndaineilssimdasying TnatdiaweniadenTudlunig
a a o o = 2 ¥ ! a Yy A = dldd;( o k3
Uilnanansdnet  uaziinslinnniuavdadsnigusinaigunmiaruy  taenisdauidouas
o A o c o
souwrnNUselamiiniane

Tagvniansanlusuaunasesnaadinlulssma  aanadrasydanedunaiadn
I daisldfuannaulaanngudisine Geannisdszanmunisaliananauesunyay

AIRNAA  Tunisanminedasyaasitlszunns 300 §uunn © uazidafansunuualtiunig

" dmineunnsgIuduAn. dsznian wi.03/05
? http://www.businessthai.co.th/content.php?data=404759_Bussiness%20LifeStyle ; access on 31

uNIAN 2551



wulresemaeganin  wudiinisasayiuinauduediennn  Tneldnsniswasyiduls

Uszannl 20 -30% " insnzaudawlvniuunldlalunnsdtnaiinunnay

=2 Yy a a o o

eneuddnguiinaazinnadenlunistiinaenaiegunineeudeunn  windnsined

a

1 '
¥ o A

Aa o ' ¥ o a v ¥ a o a a a o el
dafryianiavheluiesnaiaiianuauntes  winguilnadesnsnazusinAnansiueing
' PRy o A P PR
AnANeinTIINIg RNAn STy Tuanaatianinsussqlu package MINAINAYENNLAT
azponunsgenlaieslna nsaendnied drafing Aarannsonauanedadndednis

1091 lnalAidueten  wananiuangluuuussaiginiacuassnrinlimuzaniag

1
e

o 4 |9/d' ' = =< ! a o IS ' [
inldnevliuifanlulaniasine dauansienanldlawasdundniueiginmuamanzaniv
1A

¥
o o

i WNMNLTENaN i auenani sy vannssladuslnafiazinli

©

a 4 1Y oAa

a [y - X % P ¥R Al =
UiiﬂﬂLﬂﬁﬁ‘a'mWﬂ\‘imﬁ?%@:"n@“ﬁﬂuﬂumm LL@gﬂf]ﬂVﬂ\‘iUﬁ‘HW@?q\?ﬁq’]ﬂg@ﬂmﬁlﬁuﬂmﬂ?tﬂﬂ n

a

©3°

o VY a a o/ o a a % a o
@zﬂﬁiﬁaﬂﬂﬂﬂLﬂmﬂ"J’]N“‘Nﬁ‘ﬂﬂﬂﬁluﬁ]i’muﬂ’]‘ﬂ@ﬂ%’]\iﬂﬁ‘ﬂw

2.3.3 Industry Competitors Rivalry among existing firms: (Negative to Moderate)
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2.3.4 Threat of Substitute Products or Services: (Moderate)
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2.3.5 Threat of New Entrants: (Negative to Moderate)
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Five Forces Factor Effect to Business
Bargaining Power of Suppliers Positive
Bargaining Power of Buyers Moderate
Industry Competitors Rivalry among existing firms Negative to Moderate
Threat of Substitute Products or Services Moderate
Threat of New Entrants Negative to Moderate
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2.4.3 Substitute Products
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