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ABSTRACT
Increasing pollution and limited natural resourdead to environment
concerns throughout the world. This distress csemteopportunity for firms to utilize grs
marketing as a strategy to differentiate themsdheoas others. One of the marketing t
to communicate environmental-friendly commitment@asumers is a label attached tq

product. As such, a label was initiated for thiggpse. In 1994, Thailand Business Col

for Sustainable Development established the “Gladsi’ with the approval of the Ministry

of Industry, Thailand Environmental Institute, dhd Ministry of Sciences and Technold
The Green Label is the environmental certificafmrproducts or services that generate
negative environmental impact.

This research examines the willingness to paygfeen-label products
adopting thenth price experimental method. Forty participantd for two product;
dishwashing detergent and printing paper, withodt &ith the Green Label. The res|

reveal consumers are willing to pay a higher poicapproximately 15% and 10% for

detergent and the paper, respectively. The expatiadso included an information fag

by allowing a group of participants to read theinfation about the Green Label prig
the auction. The evidence shows information makesdifference on consume

willingness to pay.

KEY WORDS: WILLINGNESS TO PAY / GREEN LABEL / EXPERIENTS /
NTH PRICE AUCTION
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