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UAN. ARWINS ASCORBIC ACID - 2 GLYCOSID 1 18,000 Hayashibara /Japan
UAN WiNTes msaRe | ASCORBYL PALMITATE, 1 22,000
MAGNESIUM ASCORBYL PHOSPHATE, 0.5 11,000 Japan
ASCORBYL TETRA ISOPROPYL PALMITATE, 0.1 2,300
uan.ls9 ng SODIUM ASCORBYL PHOSPHATE 5 7,700 DSM ,Switzerland
uan duiltas MAGNESIUM L-ASCORBYL- 2 -PHOSPHATE 5 22,800 Japan
van. uiana L-ASCORBIC ACID (AR) 0.5 1,050 Australia
L-ASCORBIC ACID (lab) 0.5 850
wan.1e.3.104.3uau L-ASCORBIC ACID 0.25 2,200 Switzerland
vAan.lanANLAN AW MAGNESIUM ASCORBYL PHOSPHATE 1 1,000 china
L- ASCORBIC ACID 0.5 600
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8. U.1WNT 1AdlAR ANfA | L-ASCORBIC ACID (AR) 0.1 800 English, USA
By Fischer 0.5 1,750
L-ASCORBIC ACID (AR) 0.1 460 India
By Lichen 0.5 1,200
9. yan.nesdu LAlAea SODIUM ASCORBYL PHOSPHATE 1 5,000 -
10. Uan. JaLuL Samnesuns Magnesium Ascorbyl Phosphate 1 20,000 Japan
11. ORIENTAL CHEM ASCORBIC ACID (25kg) 1 800 china
CO.LTD
12. Colossal international Magnesium Ascorbyl Phosphate(MAP) 1 13,200
Co.,Ltd. Ascorbyl Isostearate(VC-IP) 1 17,500 Singapore
Vitagen 1 28,000
13. ADINOP CO., LTD ASCORBIC ACID 1 20,000 DSM
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o dnfanaunansdudlusinadszma Iageiadnsaniungugsnagilszneunis
wiasdnens  Taesinludnmniz Road Show  iiledaisiuninansniies
wansTuatng s dufieensulusannlan “Product of Thailand®  Tnenassan
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O GUWAHATI INTERNATIONAL TRADE FAIR
401Ul INDIA  daeazeiziaan March
O THAILAND-JAPAN BUSINESS MATCHING: HEALTH-SPA-
DECORATIVE ITEMS
A0 JAPAN  F095%81219aN May
O COMMODITIES FAIR FUJIAN CHINA
4010 CHINA 99932121987 May
O COSMOPROF ASIA 2011

A01UN HONG KONG  ain45z811981 November
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