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Abstract
The objective of this research is to study how the leaflet design affects to the skincare purchasing
decision by using the all samples are the women and can be divided to 2 groups containing the
student group and the working age group for 25 people per group, so all samples consists of 50
people. In part of geometry, the samples in this research live in Muang, Nakhon Sri-Thammarat
non-directive interview. In this case, this method is used to respond to the satisfaction covering to
the opinion, paying the attention to the design component of advertising media through the print
media in term of the interested reasons, the product information or the experienced users’
information and the others e.g. presenters, price display, product image, designed tone color.
However, and the data is analyzed by using Descriptive statistics, for example, percentage and Chi-
square test. For the research result, it is found that the factors of leaflet design to interest both
sample groups are the product information, product image and price display on the print media.
However, the working age group doesn’t trust on the story and review. In term of the discount, both
groups are highly interested. When focusing on the presenters, both groups are interested in the
good looking people more than the stars or celebrities. Moreover, both groups pay attention in the

cool tone color more than hot.
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