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Abstract

The objectives of this research were to produce the series of online video,
focusing on Thai healthy food and Thai food research project for supporting the
technology transfer and broadcasting through internet network. Furthermore, it aimed to
evaluate e-learning from online video through internet and social network. Additionally,
it was also pointed to investigate the opinion of the audience from the AEC (Asian
Economic Community) and other countries in the world.

In this study, the samples composed of eight people who are the specialists and
the experts on Thai Food and 5 specialists in media public relation. In addition, 95
people of both Thai and foreigners from Indonesia and Philippines who are Thai - food
consumers, chefs, and businessmen were included. All samples were chosen by specific
selection. Research instruments composed of 1" 6 online video series focusing on Thai
Healthy food which were upload to Youtube and www.thaifoodtoworld.com websites,
namely i) Pad Thai for the Nation, i) Som Tam International Spicy Delight, iii) Thai Style
Tom Yum Koong, iv) The Sweet Aromas of Massamun Curry, v) Thai Green Curry, A Spicy
Curry of Different Color and vi) Delicious Spicy Beef Salad, as well as 2", questionnaire
pointing on Thai food and 3. data analyses of discussions and opinions obtaining from
the specific experts group.

The results revealed that the percentage of respondents who joined the
questionnaire were the government officers, followed by students, private enterprise
officers, and independent professions, respectively. Most of the respondents were the
native people from Indonesia and Philippines, followed by Thai people who lived and
work in that mentioned countries. The respondents, who watched online Thai food
video, gave their opinions that all 6 Thai food menus are familiar to them, especially
Tom Yum Koong and Pad Thai. Moreover, they gained more knowledge about Thai food
substantially after watched these online video. In addition, their satisfaction on these
video were presented at the high and highest levels. More than half of the foreigner
respondents preferred Tom Yum Koong, followed by Pad Thai rather than other 4
menus. The Indonesian would have Thai food 1 to 3 times a month while the Filipino
would enjoy Thai dish only 1 time for 3 months, in average. Samples who are
Indonesians and Filipino, loved to have Thai dish according to the taste, followed by the
nutritious of Thai food. Furthermore, the respondents from both mentioned countries
gave their opinions and satisfactions toward the online videos of this study, at the high
and highest levels in terms of content, presenting techniques, easy to access, and

applicable in the real life.

Keywords: Thai food, Thai healthy food, internet and online video.
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