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ABSTRACT

The objectives of this research are of the followings: (1) to study the diffusion of
innovation in Local Administrative Office and its E-Auction system (2) to investigate the
communication factors effecting the success of the acceptance in E-Auction system of Local
Administrative Organization in Suburban Area (3) to explore the diffusion of the knowledge of E-

Auction by the middle-man services.

The target groups of this research are of the followings : (1) Three of executive members
in Middle-man Services Agency, which selected by study the related official paper in the
organization. (2) Seven of the executive members in Local Administrative Organization in Suburban

Area, which are located in Samutsakorn, Nontaburi, Patumtani, and Nakornpatom.

The result of this research can be summarized as follows:
The Local Administrative Organization’s executives used the following management
strategies : (1) Practising the ICT skill to build new organization culture (2) Emphasising and

Clarifying organization policy

The communication factors associated with the system management are (1) Leader
selected with ample experience about the system as credible communicator and system manager (2)
Transfer of important messages, i.e. substance of the system regulations and the substantial of system
operation to create organizational and self development (3) media used with appropriate channels and

frequency.



The recommendation for the further investigation are : (1) to study the correlation of the
diffusion of innovation in other area (2) this research only emphasis in the acceptance of the system,
there must be other factors that influencing the acceptance (3) to investigate in the motivation of the

diffusion of innovation.
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