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ABSTRACT

Thai Islamic Food is a significant tool of cultural tourism in Thailand and
could help create a fruitful tourism system in the country. This new pattern of cultural
tourism has been recognized by many concerned people due to the positive impact
that it can have on both international tourists and service providers in local
communities in Thailand. Therefore, this research is a study on cultural tourism
management of local Islamic food in Thailand; the purpose of the study was to: 1)
explore the identity of local Islamic food 2) study the participation of the community
and related sectors in cultural tourism management as it relates to local Islamic food
3) study the behaviors and needs of international tourists as they relate to local Islamic
food services 4) analyze the creation of added value products under cultural tourism
management of local Islamic food and 5) generate an innovative model of cultural
tourism management of local Islamic food.

A mixed research methodology was employed in this study. Quantitative
research was applied by distributing questionnaires to the local population and to
tourists, so as to collect information related to the primary objectives, including the
needs of the target groups. In addition, interviews, focus group discussions and
workshops were also used to collect primary data, which will be used to support a
qualitative research discussion.

The research result found that: 1) to develop the food’s identity for tourism by
using local Islamic food as a tool it is necessary to focus on the health issues of

tourists. 2) There are a significance number of participants from the community



involved in tourism management related to local Islamic food. Many local people and
concerned businesses realize the significance of local Islamic food that it could
generate tourism-related events in the community, create jobs in the community with
hiring of local workers, 3) For the overall picture of tourists’ needs and expectations
regarding cultural tourism management of local Islamic food in the Andaman Sea, the
overall average of factors for aspects of tourists needs was rated high in all categories,
The results imply that local Islamic food could represent one aspect of cultural
tourism management which would attract international tourists to Thailand. 4) A local
Islamic food could create value added under cultural tourism management in Thailand
with development in terms of product, price, place, promotion, process, people, and
physical evidence. 5) It has been confirmed that local Islamic food could generate an
innovative model of cultural tourism management in Thailand

Moreover, an additional study has established implementation in terms of
innovative cultural tourism management of local Islamic food. The implementation
study found that local communities and international tourists are very interested in
development of a real product which addresses health concerns. This has led to the
idea of a ‘Thai crispy riceberry cracker with real Halal anchovies’ that represents the
identity of the Muslim community while giving attention to the health concerns of
international tourists. The overall expectations of the local community regarding Thai
crispy rice crackers with anchovies were at the high level (X =4.22); examining he
highest to lowest ratings indicatesthat most of the local community have the highest
expectations for Thai crispy rice crackers with anchovies in terms of process
(X =4.52), product (X =4.37) and the perception of the product X =4.35) respectively.
Moreover, the study further disclosed that the overall satisfaction of international
tourists toward Thai crispy rice crackers with anchovies was at the highest level of
(X=3.96). When examining the highest to lowest ratings, the data indicates that most
international tourists’ satisfaction is concerning having the feel of an authentic tourist
experience (X =4.23), health concerns (X =4.03), value and quality (X =3.96), sensory
attributes (X =3.86) and method of preparation and cooking (X =3.63) respectively.



