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ABSTRACT TE 156110

The purposes of this study were to investigate the internal company factors
including officers ‘behavior in service sectors, sizes and space relation at officers ‘and
customers' zones as well as the perceptible image of company and to suggest ways of
designing physical environments directly for the customers service zone. The field
survey at car assurance section and accident fine, structural interview, observation of
officers’ behavior and a set of questionnaires of service and environment satisfaction
were used to collect the data for certain groups of sample accordingly. The data of
company image was collected from specialists and customers by using collage's
method.

The results revealed that, according to the officers’ opinion, the internal
environment was not helpful to the service, but confusing and customers’ opinion,
environment was satisfy. However, the service was satisfactory.

The image cf the company” Service on top™ and “A light long family” was used to
design the physical environments directly for the customers service zone should be one
stop service including the public relation point and two rooms of service, car assurance
one with working area for 6 officers and waiting area for 21 customers and accident fine
room with area for 14 officers and 60 customers, reflecting fast, friendly, and warm
service because of the relationship between the space and service behavior.

Besides, curve shapes and lines were used for planning ior representing softness the
green and yellow for the simple of the company and the warm tone and materials for

flexibility.



