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1. Mr. Pheng Phira

2. Mr. Sok Seyha
3. Mrs. Koy Khanntey
4. Mr. Roen Chay

Executive Thai Market, Eurokhmer Voyages,
Siem Reap —Phnom-Penh

Mu. Thai Speaking Guide, Siem Reap
Guide, Phnom-Penh-Siem Reap

Mu. Tours Guide, Euro-Khmer Voyaes, Siem Reap
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1. Arugalead yswadnuuid

91289511 Thai Thai Restaurant, Siem Reap
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2. Ms. Huot Nary

3. ARINNIIE ATaTNEl
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4. ATUAUIR UINNALAL

6. ATUAUVITE NEUNIND

7. Andienansad teyeyine

UA91A1199511 Sampheap Restaurant, Siem Reap
Chef, 11 Beaches Reflections Room&Restaurant,
Siem Reap

1919995114 Sawasdee Food Garden (Ataste of
Authentie Thai Cuisine, Siem Reap

141284511 Chang Mai Thai Food, Siem Reap

51 Chang Mai Thai Food, Siem Reap

(F&B Manager) %11 Tonle Mekong Restaurant,

Siem Reap
Wiy : Fuanung
1. ADIUAT 51957198 B9t AANN3 591 The basil The Regent Park Hotel

2. AT TWENNA
3. ATUTIUAT NOAUAR
4. pouenlng aaud

5. Ms. Psch Somnang

(The best Thai cusine in town), Phnom Penh
141284511 Inthanoon Restaurant, Phnom Penh
5§11 Chan Sarun President (Paragon), Phnom Penh
FruuaNauUng, Phnom Penh

5114 Tonle Bassae (Purcharsing), Phnom Penh
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1. AT.2ATRA NUNT

2. Mr. Phetdavong Rattanavong

3. At Khanthaly Misaiphon

4. ATIATNY LAUNBIAN

W18951U Huen Luangprabang Theme
Restaurant, Luangprabang

Marketing, Huen Luangprabang Theme
Restaurant, Luangprabang

LA UR951U Park Houay Mixay Restaurant,
Luangprabang

KTa8amnn19511 Park Houay Mixay Restaurant,

Luangprabang
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5. AT Jintana

8. AUty NTUNIA

9. AW Vilaisorn Thoneviengxag

10. ARSTUNUN BUNTUT

5114 GALANGA Cafe’, Luangprabang
181989511 Tamnak Lao Restaurant, Luangprabang

f1981412845% Tamnak Lao Restaurant,
Luangprabang

% % v v
RN IFIUTUTLI0 (UN1LTU)
$114 Roots & Leaves Restaurant Manager,
Luangphabang

I::J: ANTF5U Tropical Garden Restaurant,

Luangphabang

o %
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1. ARANTNUN NEEHUNT

2. AUANT]Y FULATTUNg

3. AR Mok

4. AW Jodo

5. At Amkha Heuang Paseth

FNEINN9L8N18951U Champa Lao The Villa,

Vang viong

141284511 Chaleun Restaurant and Guest house,
Vang viong

Chef, 11 Chaleun Restaurant and Guest house,
Vang viong

Chef, 11 Chaleun Restaurant and Guest house,
Vang viong

18189511 Arena Restaurant Bar, Vang viong

1729911 : $11e1Ug

1. Aol N9A

2. ATUARNT ALt
3. ARUEUINSG NIREUNA

4. A Southa Khanguonesa

| o

KT8l AAN19311 Kualao Restaurant (LAO Food),

Vientiane

;:ijmm‘a‘%”m Kong View Bar & Restaurant, Vientiane
b % . .

1R1UBNTIU Tonenam Restaurant, Vientiane

Chef, 5744 Pik Thai Bar & Restaurant, Vientiane
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*kxxx*k Method 1 (space saver) will be used for this analysis *****x*

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
E2.1 510.6000 7734.8690 3712 .9665
E2.2 511.2667 7718.6161 .3969 .9665
E2.3 510.9000 7651.4034 .6619 .9660
E2.4 511.1667 7671.7299 .5281 .9662
E2.5 510.5000 7758.3276 .2822 .9667
E3.1 510.1333 7811.7057 .1649 .9668
E3.2 510.7667 7691.4954 .6303 .9661
E3.3 509.6667 7773.0575 .3884 .9664
E3.4 510.4333 7745.5644 4848 .9663
E3.5 510.0000 7721.5172 4942 .9663
E3.6 510.4000 7700.5241 .5986 .9661
E4.1.1 509.5333 7717.0851 4314 .9664
E4.1.2 510.3333 7694.0920 4798 .9663
E4.1.3 509.7333 7669.2368 .4860 .9663
E4.2.1 509.1667 7807.1092 .1826 .9668
E4.2.2 509.7333 7770.8230 2671 .9667
E4.2.3 510.6667 7705.1954 4190 .9664
E4.2.4 510.0667 7692.6161 4478 .9664
E4.3.1 508.7667 7820.0471 .2059 .9667
E4.3.2 510.8667 7794.3264 .1822 .9669
E5.1 511.0000 7734.6897 .4036 .9664
E5.2 510.7667 7719.8402 4752 .9663
E5.3 510.5000 7721.0862 .5083 .9663
E5.4 510.0667 7757.4437 .2740 .9667
E5.5 510.6333 7769.4126 .3085 .9666
E6.1 509.3333 7841.6782 .0758 .9669
E6.2 510.2000 7775.7517 .2865 .9666
E6.3 509.6333 7826.4471 .1631 .9667
E6.4 510.0667 7787.0299 .3294 .9665
E6.5 509.4333 7812.2540 .2084 .9667
E6.6 509.0667 7822.8920 .1356 .9668
E6.7 509.8667 7833.1540 .0942 .9669
E6.8 509.2333 7743.0816 .5648 .9662
E6.9 509.5333 7810.5333 .1908 .9667
A5.1 508.8000 7791.2690 3119 .9665
A5.2 509.1333 7767.9816 4102 .9664



A5.3 509.9333  7837.3747 .0852 .9669

A5.4 509.8333  7782.2126 3277 .9665
A5.5 509.3667  7802.8609 .2646 .9666
A5.6 511.3667  7694.3782 4323 .9664
F1.1 511.3667  7649.2057 .5618 .9661

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
F1.2 510.9333 7622.1333 .7150 .9658
F1.3 511.5000 7608.6724 .6970 .9659
F1.4 509.9333 7666.6161 .6102 9661
F1.5 510.3000 7637.5966 .6131 .9660
F1.6 511.6667 7599.3333 .6426 .9659
F2.1 511.4333 7700.8057 .5646 .9662
F2.2 510.9000 7707.1966 .5393 .9662
F2.3 511.2333 7686.7368 5911 .9661
F2.4 510.6667 7744.4368 .4064 .9664
F3.1 510.8333 7763.9368 .3380 .9665
F3.2 511.1333 7660.8092 .6104 .9660
F3.3 511.0333 7719.5506 4734 .9663
F3.4 510.1333 7725.1540 .5548 .9662
F3.5 510.0667 7663.1678 .6894 .9660
F4.1 509.9000 7747.8172 3219 .9666
F4.2 510.2000 7692.0966 5114 .9662
F4.3 510.1000 7692.0931 .5776 .9661
F4.4 510.6000 7686.1103 .5646 .9661
F5.1 510.5333 7663.0161 .6857 .9660
F5.2 510.6667 7689.6782 .6357 9661
F5.3 510.3333 7727.8851 .3960 .9664
F5.4 510.6000 7670.8690 .5759 .9661
F5.5 510.7333 7681.9264 .5675 9661
F5.6 510.6000 7693.2828 .5829 .9661
F5.7 510.4667 7645.0851 .6639 .9660
F5.8 510.9000 7710.0931 4790 .9663
F5.9 510.4333 7693.9782 .5393 .9662
D1.1 509.0000 7808.5517 .2550 .9666
D1.2 510.2000 7760.2345 4081 .9664
D1.3 509.5667 7739.9092 .4960 .9663
D1.4 509.8000 7768.3034 4148 .9664
D1.5 510.3667 7734.7230 .5193 .9663
D1.6 509.9333 7666.4092 .7808 .9659
D1.7 509.3333 7727.7471 .5481 .9662

D1.8 510.1667  7689.7989 .6633 .9660



D1.9
D2.1
D2.2
D2.3
D2.4
D2.5

510.3333
509.8333
510.6667
511.2000
510.7333
510.8000

7652.2989
7710.7644
7639.1954
7678.2345
7635.0299
7665.6828

.7579
.4995
.6926
.6213
.7038
.5932

.9659
.9663
.9659
.9661
.9659
.9661

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected
Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
D2.6 511.8333 7629.7299 .6942 .9659
D2.7 510.5000 7628.6724 .6009 .9660
D2.8 510.7667 7659.9782 .6274 .9660
D3.1 511.3333 7700.0230 4172 .9664
D3.2 509.5333 7765.9816 .3256 .9665
D3.3 510.7000 7718.9759 4620 .9663
D3.4 509.9667 7738.2402 4427 .9664
D4.1 509.9333 7801.9264 .1951 .9668
D4.2 510.5333 7734.7402 4974 .9663
D4.3 510.8667 7720.7402 .4689 .9663
D4.4 511.1000 7677.1966 4566 .9664
G2.1 507.2667 7694.3402 4228 .9664
G2.2 507.6333 7751.3437 .2818 .9667
G2.3 507.3333 7721.9540 4520 .9663
G2.4 507.3000 7677.7345 4963 .9663
G2.5 507.0000 7764.8276 .2831 .9666
G2.6 506.9000 7746.9897 .3340 .9666
G2.7 508.0000 7575.2414 .6141 .9660
G2.8 508.5667 7543.9092 .6706 .9659
G2.9 507.6667 7712.7816 4197 .9664
G2.10 507.5333 7653.6368 .5055 .9663
G2.11 507.5000 7660.3276 4784 .9663
G2.12 507.4333 7755.5644 .3158 .9666
G2.13 506.7000 7741.3207 .3482 .9665

Reliability Coefficients

N of Cases = 30.0 N of Items =106

Alpha = .9666
*kxxx% Method 1 (space saver) will be used for this analysis *****x*



RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
E2.1 302.7667 3057.1506 4547 .9489
E2.2 303.4333 3046.7368 .4766 .9488
E2.3 303.0667 3036.2713 .5907 .9483
E2.4 303.3333 3055.3333 4346 .9490
E2.5 302.6667 3105.3333 .2093 .9500
E3.1 302.3000 3145.0448 .0472 .9504
E3.2 302.9333 3052.1333 .6043 .9483
E3.3 301.8333 3106.2816 .3389 .9493
E3.4 302.6000 3078.2483 .5093 .9487
E3.5 302.1667 3085.6609 .3850 .9491
E3.6 302.5667 3043.9092 .6564 .9481
E4.1.1 301.7000 3047.5276 .5091 .9486
E4.1.2 302.5000 3032.2586 .5581 .9484
E4.1.3 301.9000 3017.6103 .5502 .9484
E4.2.1 301.3333 3117.6092 .1974 .9498
E4.2.2 301.9000 3101.6793 .2452 .9498
E4.2.3 302.8333 3063.7299 .3835 .9492
E4.2.4 302.2333 3053.4264 4230 .9491
E4.3.1 300.9333 3147.1678 .0635 .9500
E4.3.2 303.0333 3109.7575 1912 .9501
E5.1 303.1667 3058.6264 4865 .9487
E5.2 302.9333 3051.5816 .5506 .9485
E5.3 302.6667 3059.1954 .5501 .9485
E5.4 302.2333 3100.6678 .2209 .9500
E5.5 302.8000 3074.7862 4270 .9490
E6.1 301.5000 3131.9138 .1413 .9499
E6.2 302.3667 3089.6195 .3457 .9493
E6.3 301.8000 3129.7517 .1868 .9497
E6.4 302.2333 3102.3230 .3699 .9492
E6.5 301.6000 3121.7655 .2229 .9496
E6.6 301.2333 3120.1161 .1943 .9498
E6.7 302.0333 3134.0333 .1093 .9502
E6.8 301.4000 3074.5241 .6103 .9485
E6.9 301.7000 3100.2862 .3264 .9493
A5.1 300.9667 3109.9644 3173 .9493
A5.2 301.3000 3087.1828 4726 .9489
A5.3 302.1000 3147.4034 .0397 .9504
A5.4 302.0000 3108.0000 .3073 .9494
A5.5 301.5333 3133.4299 .1543 .9498
A5.6 303.5333 3058.8782 .3893 .9492
F1.1 303.5333 3018.1195 .5727 .9483

RELIABILITY ANALYSIS -

SCALE (ALPHA)



Item-total Statistics

Scale Scale Corrected
Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
F1.2 303.1000 3009.2655 .6895 .9478
F1.3 303.6667 3000.5057 .6741 .9478
F1.4 302.1000 3045.4724 .5409 .9485
F1.5 302.4667 3014.1195 .6102 .9481
F1.6 303.8333 2991.1782 .6349 .9480
F2.1 303.6000 3038.5931 .6502 .9481
F2.2 303.0667 3047.1678 .5983 .9483
F2.3 303.4000 3026.3172 .6926 .9479
F2.4 302.8333 3060.6954 .5203 .9486
F3.1 303.0000 3079.2414 4161 .9490
F3.2 303.3000 3016.7000 .6680 .9479
F3.3 303.2000 3056.0966 .5228 .9486
F3.4 302.3000 3085.1138 4494 .9489
F3.5 302.2333 3037.7713 .6453 .9481
F4.1 302.0667 3090.2713 .2862 .9496
F4.2 302.3667 3050.5161 4979 .9487
F4.3 302.2667 3040.3402 .6203 .9482
F4.4 302.7667 3034.5299 .6153 .9482
F5.1 302.7000 3034.7690 .6582 .9481
F5.2 302.8333 3038.4885 .6850 .9480
F5.3 302.5000 3042.6034 .5300 .9485
F5.4 302.7667 3031.7023 .5898 .9483
F5.5 302.9000 3037.0586 .5905 .9483
F5.6 302.7667 3046.9437 .5934 .9483
F5.7 302.6333 3007.8954 7171 9477
F5.8 303.0667 3028.9609 .6355 .9481
F5.9 302.6000 3032.8690 .6247 .9481

Reliability Coefficients
N of Cases = 30.0 N of Items = 68

Alpha = .9496



*xxxx* Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
E2.1 156.0667 598.3402 4375 .8664
E2.2 156.7333 580.4782 .6008 .8620
E2.3 156.3667 599.0678 .4595 .8659
E2.4 156.6333 602.3092 .3663 .8682
E2.5 155.9667 617.3437 2122 .8722
E3.1 155.6000 629.3517 .1275 .8731
E3.2 156.2333 598.1851 .5645 .8641
E3.3 155.1333 614.7402 4126 .8675
E3.4 155.9000 602.9207 .5715 .8645
E3.5 155.4667 621.1540 .2391 .8706
E3.6 155.8667 589.1540 .6932 .8615
E4.1.1 155.0000 592.3448 .5130 .8645
E4.1.2 155.8000 591.2690 .4997 .8648
E4.1.3 155.2000 584.8552 .4939 .8648
E4.2.1 154.6333 607.2747 4038 .8672
E4.2.2 155.2000 601.2000 4121 .8670
E4.2.3 156.1333 584.1195 .5386 .8636
E4.2.4 155.5333 591.8437 4521 .8660
E4.3.1 154.2333 640.8057 .0114 .8735
E4.3.2 156.3333 620.9195 .1780 .8730
E5.1 156.4667 592.8782 .5448 .8639
E5.2 156.2333 606.9437 .3986 .8673
E5.3 155.9667 608.3092 4159 .8670
E5.4 155.5333 624.8092 .1295 .8746
E5.5 156.1000 598.0931 5131 .8648
E6.1 154.8000 627.0621 .1903 .8713
E6.2 155.6667 608.9195 .3766 .8678
E6.3 155.1000 626.9897 .2351 .8703
E6.4 155.5333 616.2575 .3921 .8678
E6.5 154.9000 619.7483 .3213 .8690
E6.6 154.5333 614.3954 .3332 .8687
E6.7 155.3333 629.5402 .1294 .8729
E6.8 154.7000 604.7690 .6240 .8643

E6.9 155.0000 621.5172 .2564 .8702



RELIABILITY ANALYSIS - SCALE (ALPHA)

Reliability Coefficients
N of Cases = 30.0 N of Items = 34

Alpha = .8711

*xkxx* Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected
Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
E6.1 41.6333 54.9299 .3882 .8012
E6.2 42.5000 48.8793 .5800 .7763
E6.3 41.9333 55.0299 4836 .7899
E6.4 42.3667 51.1368 .6813 .7665
E6.5 41.7333 52.0644 .5942 .7762
E6.6 41.3667 51.2057 .5147 .7855
E6.7 42.1667 53.5230 .3795 .8051
E6.8 41.5333 55.2920 4801 .7904
E6.9 41.8333 52.9713 4630 .7922

Reliability Coefficients
N of Cases = 30.0 N of Items = 9

Alpha = .8064



*xxxx* Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
F1.1 112.6667 948.1609 .6047 .9446
F1.2 112.2333 946.4609 .7006 .9435
F1.3 112.8000 947.9586 .6301 .9443
F1.4 111.2333 977.4264 4539 9461
F1.5 111.6000 957.0759 .5534 .9452
F1.6 112.9667 946.1713 .5675 .9453
F2.1 112.7333 971.3747 .5780 .9448
F2.2 112.2000 962.9931 .6612 .9440
F2.3 112.5333 952.8092 .7393 .9432
F2.4 111.9667 969.1368 .5968 .9446
F3.1 112.1333 978.2575 .5046 .9455
F3.2 112.4333 942.7368 .7512 .9429
F3.3 112.3333 966.9885 .5913 .9447
F3.4 111.4333 984.5299 .5205 .9454
F3.5 111.3667 961.9644 .6647 .9440
F4.1 111.2000 991.1310 .2991 .9480
F4.2 111.5000 968.6724 .5151 .9455
F4.3 111.4000 956.5931 .7076 .9435
F4.4 111.9000 957.8172 .6542 .9440
F5.1 111.8333 955.3161 .7282 .9433
F5.2 111.9667 957.1368 .7642 9431
F5.3 111.6333 964.2402 .5470 .9452
F5.4 111.9000 951.4724 .6677 .9438
F5.5 112.0333 964.0333 .5832 .9447
F5.6 111.9000 965.4724 .6290 .9443
F5.7 111.7667 955.0816 .6436 9441
F5.8 112.2000 959.6828 .6269 .9443
F5.9 111.7333 961.0299 .6242 .9443

Reliability Coefficients
N of Cases =  30.0 N of Items = 28

Alpha = .9464



*xkxx* Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
D1.1 106.0000 606.4138 2261 .9244
D1.2 107.2000 591.8897 .3966 .9225
D1.3 106.5667 586.5989 4816 .9213
D1.4 106.8000 595.4759 .3833 .9226
D1.5 107.3667 574.8609 .6654 .9188
D1.6 106.9333 571.2368 .7005 .9182
D1.7 106.3333 579.6092 .5912 .9198
D1.8 107.1667 566.0057 .7540 9173
D1.9 107.3333 556.5747 .8350 9157
D2.1 106.8333 570.5575 .5836 .9196
D2.2 107.6667 545.2644 .8504 .9147
D2.3 108.2000 565.0621 .6678 .9182
D2.4 107.7333 549.3057 .7975 9157
D2.5 107.8000 555.0621 .7093 9173
D2.6 108.8333 555.1782 .6963 9175
D2.7 107.5000 546.9483 .6763 9179
D2.8 107.7667 559.4264 .6763 9179
D3.1 108.3333 572.9885 4179 .9234
D3.2 106.5333 590.6023 .3456 .9235
D3.3 107.7000 576.4241 4972 9211
D3.4 106.9667 590.9299 .3604 9231
D4.1 106.9333 589.5126 .3480 .9235
D4.2 107.5333 579.8437 .5613 .9202
D4.3 107.8667 592.6023 .3089 .9242
D4.4 108.1000 582.9897 .3009 .9262

Reliability Coefficients
N of Cases =  30.0 N of Items = 25
Alpha = .9232

*xkxx* Method 1 (space saver) will be used for this analysis ******



RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
D1.1 38.9667 75.4816 4345 .9008
D1.2 40.1667 70.9713 .5427 .8947
D1.3 39.5333 67.6368 .7091 .8819
D1.4 39.7667 72.3920 5421 .8942
D1.5 40.3333 65.3333 .8277 .8724
D1.6 39.9000 66.3690 .7488 .8786
D1.7 39.3000 68.1483 .6869 .8836
D1.8 40.1333 65.9126 .7406 .8791
D1.9 40.3000 65.3897 .7047 .8823

Reliability Coefficients
N of Cases =  30.0 N of Items = 9

Alpha = .8971
*kxxx% Method 1 (space saver) will be used for this analysis *****x*

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
D2.1 27.3333 122.4368 .7636 .9323
D2.2 28.1667 117.4540 .8442 .9265
D2.3 28.7000 125.3897 .6924 .9368
D2.4 28.2333 116.3230 .8742 .9244
D2.5 28.3000 116.9759 .8333 .9272
D2.6 29.3333 123.5402 .6406 .9409
D2.7 28.0000 111.5862 .8166 .9292

D2.8 28.2667 118.3402 .8202 .9282



Reliability Coefficients
N of Cases =  30.0 N of Items = 8

Alpha = .9389

*kxxx*k Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected
Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
G2.1 80.3000 257.3207 .6931 .8795
G2.2 80.6667 267.2644 .5586 .8867
G2.3 80.3667 278.7920 .5083 .8891
G2.4 80.3333 270.1609 .5383 .8877
G2.5 80.0333 270.3092 .6000 .8848
G2.6 79.9333 264.8920 .6874 .8807
G2.7 81.0333 255.4126 .5832 .8865
G2.8 81.6000 257.6276 .5410 .8895
G2.9 80.7000 265.6655 .6446 .8825
G2.10 80.5667 257.9092 .6487 .8819
G2.11 80.5333 260.8782 .5902 .8853
G2.12 80.4667 263.1540 .7367 .8786

Reliability Coefficients
N of Cases = 30.0 N of Items = 12

Alpha = .8930
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‘Thai Ford Business Model in ASEAN Markets: A Case Study gf.
Thailand, Lao People’s Demaocratic Rﬁ;pﬂﬂplﬁc and Socialist E{jmgﬂi}{.ﬁ:ﬁ
Cambodia

Renumas Gulasirima'” and Premructai Yambunjong’® g

'Faculty of Science and Technology, Suan Dusit Rajablhiat University, Banglok 10365,
Thailand B
Eaculty of Business Administration, Panyapiwat Institute of Managemeni, Banglay
11126, Thatland L

Objectives

The objectives of this research are to study situation, markel potential, consurmser
behavior and image of Thai food business and to find cut 2 Thai restaurant busingss
model for ASEAN focused particularly in Laos (Vientiane, Vangvieng, Luang Prabitry)
and Cambodia {Siem Reap, Phoom Penh). R

Iiethods

This research employs mixed methodology, using both gualitative a.mt
guantitative methods. The survey research is adopted to explore the current situaﬁ:ﬁﬁ';
consumer behavior, and trends of the Thai restaurant business in Laos and Cambodis;
These data will be gathered from the samples of 350 tourists by guestionmaires with
convenience sampling and stakeholders consisting of 30 key informants of each ares
selected by purposive sampling from the following & groups: Thai restaurat
entrepreneurs, tourism enterprises, tourists, guides, Thai food professionals, and
govermment officials by in-depth interview. '

Results 2nd Discussion

During the first period (May 19, 2011-August 15, 2011), the result according to
the research plan was to prepare the survey guestionnaires, the topics of in-depth
interview, and the sampling frame, including a list of Thai reslawants in Laos
(Vientiane, Vangvieng, Luang Prabang) and Cambodia {Siemn Reap, Phnom Penh), 2
list of key informants and a field work plan for the data collecting,

The research finding now, briefed from the literaturs review of Thai restaurants in Laos
and Cambodia, is an overview of the current sitwation of Thai restaurant business espacially in
5 gcitics stated above. Ifs revealed the important factors influencing foreign investment in these
two oountries. Firstly, the governments’ policies similarly have investment support and
promotion privileges, particularly tourism and other business concerned, Beside fres-market
policies, both foreign and local investors and their business activities are accorded equal rights
within their frec-market system, Secondly, a number of tourist increases cvidently whereas a
mumber of quality restaurants (and other infrastructures) remaing rather inadequate.  Thirdly,
the higher potential of Thai food investors is a competitive position in ASEAN
countries. Finally, other factors affecting the overall business environment:  laws  and
regulations, pelitical uncertaintics and government stability, communication and labor foree,
cte. are ongoing issues in the ASEAN community.

Conchesion -

Pablication Qutputs: -

Keywords:
Thai restaurant, Business model, ASEAMN

#Corresponding/first author’s e-mail: rennmas SS9 yahao.com
=4 First progress (19 May=15 August 2011, 3 montis)
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Method

The data used are family expenditures for 85 commodities such s rice and beans in the Annual Report on the Family
income and Expenditure Survey by Statistics Bureau in Japan, consumer price indices, and CO, emission points in the
Environmental Input Output Table. CO, emission for each commadity is calculaied by multiplying the expenditure and
the €, emission point of a commadity. €0, emission for ten categories of consumption expendituras such as ‘food’,
‘clothing and footwear’ and 'fuel, lighting and water” are then ascertained.

Rasults

Though the consumption expenditure and €0, emission both decreased in 2008 compared o 1980, the decrease

rate of the latter is smaller (5%) than the former (13%). This is due to the high contribution of the two consumption
expenditures 'fuel, lighting and water’ and “transportation and communication’, to the CO, emission in spite of the
emission decrease for the expenditures of ‘clothing and footwear, ‘food’, or ‘education’. The consumptions of “fuel,
lighting and water” and ‘transportation and communication® share the large rate in (0, emission in 2008. €O, emission
by the consumpticn of electricity or gascling increased with vears and they shared the mast (32.49) in the whole o,
emission in 2008. Moreover, L0, emission by their consumption is larger with higher househcld income. As for age, the
emissions from the households with a head aged in the fifties ic the largest because of the family size.

Conclusion

The results show that our lifestyle has become a more energy-consuming one, resulting in the increase of CO, emission.
We can indicate a means to reduce CO, emission in our daily life. Reducing the use of electricity and gasoline must he
effective for the reduction of CO, emission and done by the revised use of electrie appliances and automobiles, The
success of the practices could be dependent on the people’s consciousress which is now under our investigation.

Thai food business model in ASEAN markets: Focus on
the Socialist Kingdom of Cambedia

tead author | Renumas Gulasirima (suan Dusit Rajabhar University)
Co-author E Premruetai Yambunjong (Panyapiwat Institute of Manzagement)

i
l

abm

“Thai food and Thai cuisine from the past o the present are distinctive in their charms and characters. The cuising

is @ proud heritage of the Thai people that thay believe is second to none, and it has been handed down through
generations .. Today, Thai food and Thai cuisine stand ready to make Thailand a proud Kitchen of the World™ (The
Government Public Relations Departiment 2011). ASEAN has a targe population and Thailand should hold this market
and seek to expand it. The objectives of the research zre to study situation, market potential, consumer behaviour and
the image of Thai food business and to devise a Thai restaurant business model for ASEAN, focused particularly on
Siem Reap and Phnom Penh in Cambodia.

tethod

Mixed methodology, using both qualitative and quantitaive methods, was employed. The current situation. consumer
behaviour, and trends of the Thai restaurant business in Siem Reap and Phrom Penh wera revealed from the samplas of
350 tourists by questionnaires with convenience sampling and stakeholders consisting of in-denth interview wiih 30 key
intormants of each area selected by purposive sampling from the following six groups: Thai restaurant entrepreneurs.
tourism enterprises, tourists, guides, Thai food professionals, and government officials.

Findings and discussion

As indicated in current ASEAN market policies, Thai food businesses in Siem Reap and Phnom Penh mainly depend
on the consumer farget groups at the level of both local peopls and tourists Le. upper class, medium class and lower
madium class respectively. The potential of Thai food business has a great chance fo be outstanding wiih a high level
of recognition by ASEAN countries, In focusing this business in Cambodia, Thailand's advantage is higher than the
other countries. To bring Thai cuisine to the ASEAN markat in the future, Thai businessss should be adapted to suit
the changing times and lifestyles of ASEAN's community. The most imporiant facior influencing foreign investment in
this country, besides the government's policias of investment support, promotion of tourism and related business, and
free marke1s, is the capacity to increase the number of quality restaurants (and other infrastructure) as the number
of tourisis increases. The greater the opportunity, therefore, for Thai food investors 1o be a competitive position in
this country. Other facrors influencing the overall business enviranment are ongoing issues throughout the ASEAN
community, including laws and regulations, political uncertainties and goverament stability, communication and the
labour force.
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