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Abstract

Tourism industry has ranked as one of the top Thailand’s national revenue.
This study reveals that more travelers have an inclination to search for boutique hotels
with privacy and are willing to pay more for exotic experience and quality services.
Consequently, a number of boutique hotels have increasingly prevailed. In consideration
of designs that influence customers’ satisfaction, this research developed the theoretical
framework of Cary C. Countryman, SooCheong Jang. (2006) to study on 20 villa resorts and
to construct a customer satisfaction survey on amenities and villa accommodation designs.
The research reveals the average room accommodation size of villa boutique resorts is
equal to 155 square meters. The average size of bedroom, bathroom, and living room is
28 square meters. The average size of swimming pool is 22 square meters. As a result
from the research, villa boutique designs can be classified to two characteristics. First,
the inter-relationship between bedroom, bathroom, and the outdoor are all linked and
created an open communication area. Second, the central relationship in which bedroom is
dominated to be the central of the room that connects bathroom to the outdoor. The in-room
amenities that customers pay attention the most is shower area especially rain shower, high
speed internet, private swimming pool, and bath tub. The most popular flooring material
applied among villa boutique resorts is wood and followed by terrazzo flooring. Materials for
walls are concrete with color painting. The common materials for bathroom are tiles, terrazzo
flooring or naked concrete. Ceiling materials applied include concrete and naked ceiling.

The results of the satisfaction towards boutique hotels’ amenities and
accommodation design from 100 samples illustrated that the accommodation room is
the top influence that arises customers’ awareness. The most popular room location is
beach front which is account for 74.7% vote and followed by the cliff or the garden area
which accounts for 10.1%. Similarly to the dining area, beach front and cliff side is the
most popular spot. Majority of customers prefer indoor bath tub and bathroom. As a
result, the important of villa boutique resorts lies with the ability to bring the capability of
the context and the environment to locate designs and amenities in accordance to the

customers who receive service.
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