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The purposes of this research were to study brand positioning and brand
personality strategies used among product categories in magazine advertisements,
and differences in brand positioning and brand personality strategies used in
different magazines. Content analysis was conducted to examine 1,082 teens’ (A

day), men’s (FHM), and women’s (Praew) magazine advertisements in 2008.

The results showed that the positioning strategies mostly used were
personality, and features and attributes. Hedonic products, for example, clothing,
personal products, and cosmetics, were mainly positioned by personality while high
involvement products, for example, communications and electronic products, were
frequently positioned by features and attributes. The findings also indicated that the
personality mostly used in teens’ and men’s magazine advertisements was spirited
whereas charming personality was highly portrayed in women’s ones. Moreover,
most beauty products were found to employ sophisticated and exciting personalities

while technology products mainly portrayed competent and sincere personalities.





