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ABSTRACT

The main objective of this thesis is to study a perception improvement of the
interior physical elements in BOSE's environments in Thailand branches. BOSE is a well-
known audio company from the USA., who is specialised in innovative audic
technologies. As the Asavasopon Co.Ltd. is an only official BOSE sale representative
that still has inadequate specific image unlike the other audio companies. A need of
domestic outstanding identity and its own characteristics, combined with an existence of
black and bronze symbolic colour and the company’s loyo, is an essential requirement.
To enhance the company image, not only may it promote BOSE's corporation
characteristics but also this will maximise a sale rise of its audio products in domestic
markets. The results of this research were derived from a use of the digital programme
called SPSS measured on site surveys. The outputs of the SPSS programme is showed
in digital information that is able to indicate a statistic of customers’ overall perceptions
and satisfactions from BOSE existing interior exhibit stores. Consequently, this research
will use this statistic data to assess and produce optimal guidelines for new interior
design in BOSE Partner Store,Thailand’s spaces. At the result, the design guiaelines
analyzed will be applied to improve all BOSE Partner Store ‘interior spaces in Thailand
branches and also enhance the corporate image of its organization in terms of feeling

aspects and physical aspects.





