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This thesis is focus -on. factors that influence
customers to choose among all the pager brahds_in~Baggkok
market. The purpose of the thesis are | -

| 1. Studying the market situatioh and trend in the
the pager business.

2. Cosidering group of customersvdiyides by sex,
age, education, income, and occupation.
| 3. All factors that influence customer to choose
among pager brand.:

4. Studing from pager uéers’ attitude. about the
differences among all three brands.

5. Improving mafketing strategies for pager dealers,
pager companies.

From 300 samples of pager users in Bangkok which



come from ten shopping mall, thirty samples each. The
summary are.

1. 88.4% of our samples believe that ‘the pager
market have protential totincrease.

2. 60.4% of ‘pager users are businessman which along

xﬁith the assumption and 78.8 are male.

M 53.3% of users have the age from 31-40 years old
and the average income from 5,000 to 10,000, average
education is bachelor degree.

3. We also found out that the most crucial point
for the customer to make éécision is the coverage area which
also along with the assumption. After that the customer
concern with the operator phone number. For the media
£hat customers can get information about pager are 1)
newspaper (2) radio (3) T.V. and the promotion that has the

-most .effective is discgugt the monthiy fee. Usually,
customers want to .buy the pager from direct sales more
than other channels.

4, For pager recognizability, Phonelink come first
with 57% Paclink 22.2% and Hutchision 10.6%.‘
5. From the above informations, we can purpose to

._the pager company to improve and use the suitable marketing

stretegies to their target group.



