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"Thé‘spurﬁoSé‘]of“ ﬁhis‘.résearch:;uas;;uoi;;tud; the
fconsumers’buying behavior ‘as vell . thé dfuoﬁors-which -
determ1ned that behav1or¢,' fhe research also compared the
| consumers opinions ‘on the factors with regard to the varlants .
“ such as sex, brofe551on, and level of educat1on.», group of'”
360 consumers from Bangkok from elghteen 7- Eleven stores uasf"
studled and the ana1y51s of the data was conducted by uslng,t

‘ percentage; standardized deviation and F*tests‘;

 fI£f}5uo§' found~ that the cousumerg mostly used the
:?iﬁleuéh ‘stores during 5. 01 p. m.a- '7.00 p.n. The productsf:
”’ﬁhey““usually bought were beverages and small snacks.,The
hlghest frequency oP use -was | 2-4 . times a 'month Most

consume;s ‘were - informéd about the exlstancest the store by



friends and acquaintances. The median time consumers

'h the slofe'was 15 minutes.‘ Almost all the consumers

servicesv were good.- The few consumers who said they
T visii the stores aga;n;thought'that the stores
small ‘& variety of goods and the prices were too
”onsumers thoﬁght the popularity of stores of
vpature would continue to grow because they carfied'
¢ name and were situated on good locations. lt was found
"the time the stores were least visited ﬁas.from 12.0l

- 6. 00 a m. The least popular goods in the stores were -
items of Jewelry. The lowest visiting frequency of visit was
:ence a month. The least effective‘method of advertising used
fﬁby the consumers to learn about the stores was the dlstrlbutlon
of the leaflets. The amount of tlme spent in the store by
the fewest number of consumers was 60 minutes or more. None
of 'the'respondents thought»that ﬁhe stofes would lose tHeir

popularity in the future and the consumers also thought that

the stores were, safe.

— Regarding - the eonsumers’epinions about the factors
affecting' their use of the .store, it‘was found'that the
female consumers who were employed by the governmen£ and
pri?ate\companies and who reteived a salary of 5,000 baht or
less, and whp did not have college e&ucéﬁion, thought t.hat

the factors of sex-profession level of education mentioned

earlier affected the consumers behavior most. However male



traders of small businesses, earners of 10,000 baht and more
“andb people withlan education at level higher than.sa collegel
degree thought that these factdrs had little influence on

3 consumers’behavior. The study compared the opinions of

~ consumers on the influence of various factors towards

‘”chhsumers’behavior and found that the variants witﬁ the

evel of significance at .05 were sex, earnings and levels

wofweducation. The variant wvhose valde was of no statistical

Significance was the profession of the consumers.



