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est

.837 701 .693 .349 1.954
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VOIUTENIUNvUIANA 1Az YU AT

urasnnumlsdsau SS df Mean Square F Sig.
Regression 20.291 2 10.146 83.199 .000
Residual 8.658 71 122
Total 28.950 73

HNEYiA: Dependent Variable: OrgEff

Predictors: (Constant), Inno, Renew
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HYLYA: Dependent Variable: OrgEff

**p<0.01
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29N (CE) Nanaums

B SE, B t Sig.
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*p<0.05
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