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Appendix

Verbal and visual advertising discourse

Verbal/Visual discourse Total No. of ads Percentage
No. of ads in use
Verbal discourse
1. Sentence type 50 18 36
1.1 Imperative sentence 50 12 24
1.2 Declarative sentence 50 4 8
1.3 Interrogative 50 2 4
2. Prosodic representation 50 19 38
2.1 Alliteration 50 14 28
2.2 Assonance 50 3 6
2.3 Rhyming 50 2 4
3. Approbatory diction 50 11 22
4. Figure of speech 50 8 16
5.1 Metaphor 50 4 8
5.2 Simile 50 4 8
5. Cohesive device 50 9 18
6.1 References 50 9 18
6. Jargon 50 5 10
7. Personification 50 3 6
8. Antithesis 50 2 4
Visual discourse
1. The principle of focus and 50 8 16
motion
1.1 Eye-leading technique 50 3 10
1.2 Oblique line technique 50 3 6
2. The principle of grouping 50 35 70
2.1 Similarity 50 32 64
2.2 Proximity 50 3 6
2.3 Continuity 50 2 4
3. Sign level 50 2 46
3.1 Water and snow 50 4 8
3.2 Presenter’s face 50 12 24
3.3 Natural elements 50 7 14
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