226102

st dednaanfaiiTgUszasd (1) L‘fv‘@Lﬁﬂﬁtﬁﬂhﬂﬂ?tﬂﬂ?ﬂ%@%«ﬁyLL@xEé@

stliuulndresdiislnafulw (2) LﬁﬂL‘Ll?‘ﬂmﬁﬂungﬂqluﬂ'xﬂ%ﬁ@%\iLﬁNLL@:i@gﬂLLUU

IndaesdrFlnagulnd (3) u‘fv@L‘Lﬁ'?emLﬁﬂuﬁﬂuﬂﬁﬁiﬂimwmﬂu?@@%ﬁLammxﬁ@gﬂuw’l,mi
1eaf{tFlnagulu uaz (4) L‘fv'mﬂ?ﬂuLﬁﬂquﬁﬂﬁumw%nL%"m‘llmwmﬂu?@@%qLﬁmmz'z‘g@

suvulnlsasdilinaguln Inalduuusauanufudfeyafunguinedeiunamaues

[l

=

et angszndng 18-30 T fenAuegluaangemwamiuas a1uau 410 au Jaflunguauiu

U4

i i 1
InalfiBundnnguilawwifioa (Millennial) vdaiawualstuine (Generation Y) sauiien

aula

4

U i

[ . R el v s dl = ¢ & alaa o
URLsTY (IGeneration) MBuTnunFenfudedunafiinuasmalulativanas wasyinnig
TafuRawanifiuilezan

nan1sadeanudn (1) idlnagulmiinnsdeaiudedafasieandraeguuylviesing

o as

RilpdAgyneadia (2) é’m“llﬂﬂ:;'u’l,ﬁ)uiﬁLLN@,q“l@’LunwWﬁ@c-’fqLauﬁ@ﬂnfiﬁ@gmmﬂm
peinaTliadAtyn19anis (3) cgu?éiﬂﬂéuiu:iﬁﬁﬂuﬂﬁﬁiﬂimwmﬂuﬁﬂﬁaLﬁuﬁﬂd'fimwmﬂu

9

Q

AaguuuyvdadaTifudrdymneadin uas (4) fuslnagulvaiingAnssunisvaniaes

Q o’

A 3// = ] | ] 1 o =
e uResusntiesndnlarnnludegiuunindedaiiudn Aymieads

22610
The purposes of this survey were: (1) to compare consumer's n}ediza
exposure of traditional and new media, (2) to compare consumer's media use
motives of traditional and new media, (3) to compare consumer's attitude toward
advertising in traditional and new media and (4) to compare consumer’s advertising
avoidance of traditional and new media. Self-administered questionnaires were used
to collect data from 410 males and females, 18-30 years old, living in Bangkok, who

are considered to be Millennial (or Generation Y) or iGeneration, which grow up in

internet and digital era and expose to new media frequently.

The findings showed that: (1) consumer's media exposure of traditional
media was significantly lower than that of new media, (2) consumer’s media use
motives of traditional media were significantly lower than those of new media, (3)
consumer has a more positive attitude toward advertising in traditional media than
advertising in new media and (4) consumer’s advertising avoidance of traditional

media was significantly lower than that of new media.





