226366

mu%%’mfaqiaLﬁfugﬁmﬁumsﬁﬂmﬁavlﬁlﬂ‘%ﬂﬂunwsmjaifwmﬂQ’mg‘sﬁﬁzéﬁLmu
Fuussiuiwinleing ulsunsunguysfadunudTususfudmate S
3 ngu ﬁsxnauﬁqsm@;:uﬁLﬂuu%ﬁﬂlum‘%amaw%ﬂ’%mjwﬁaﬂaum%ma‘?(Sub Agent
Provider Logistics) na;&r*?llLﬂ%ﬂ%ﬁ'ﬂﬁﬁﬂ%ﬂﬂﬂﬁgﬁﬂgﬁuﬁﬂ (Shipper Own Container :
SOC) na;:u“ﬁLﬂuu%ﬁ’mﬁqLmu%’u%’@msmsmaaﬂI@yﬁ]:ﬂﬁnwsﬁnmﬁaﬁaﬂm%’m'\aGjﬁﬁ
emuﬁ'wﬁuﬁ‘ﬁﬂﬁ‘qiﬁaﬂsmumwéﬂL?ﬁ)L‘t’immnamwﬁmgﬁuqsﬁaﬁ"mmsu‘%mswafa
SuS LB NUSAITMILTIIE mswnnuszaunsumMadunsnms
Q’ﬂsznaumsqﬁaﬂwmﬂﬁﬁﬁ‘hmmﬁm‘}ruaEi'm@imﬁm waznadhanTnuteILTEN
druré laumsdwiunndn Revealed Comparative Advantage Index (RCA) wiaenf
waasn N IySoulumsuasdu ndidn RCA>1 ﬂa'nﬁan@mﬁfﬁ%ﬁmwﬂﬁm‘%aﬂuﬂw
W29T% wez NIBIAIRCA<1 ﬂfomﬁaﬂ@;mﬁf'u'l.ajﬁm’]miﬁlﬂ%aﬂumnmjaifuw‘hmm51'3'@
analdiiaurasfamsmunumasussBudringslessfionnaldivior dowse
Taseffinan thsasula lagwamsdmeldgnihandszananaussiiased lagld
Talsunsu SPSS mugiﬁ’umﬂﬁ’asgm%mmmw

nnuans3de dusaslifningdudlivinssulnglduasanasdgues
Tedudruneninosses uenuenudgagiudumstinmsuazanusuiiams
Meilunan  Aldnnuidunuwiudamsssdusizasaning  dasdimsSuduas
Wanfnemnsasdiasbiviafisutunsualsdsanguaslan s nudwnuasewlneg
fanannufanudilegsionlivimsdulslsfnfuuuannns  weanadhlaly
n3fiavesliudnmndagnd WRZLNY IR I ILNBIUNITIAN I TURSIFUAIN 2T
ﬁ'?uﬂgeuﬂalﬂuﬁml@ azldSunsynlunsugsiuimmn ilanananssuiusnm
PYIARAR Lﬁaﬁ"\ag&mﬁamaaﬁﬁ]ms

226366

This research aims to explore ways to develop and compare advantages
between factor and advantages in sea freight forwarder business. The knowledge
gained from the findings can help to prepare Thai forwarder business by fight against
the aggressors of the forwarder business is multinational Revealed Comparative
Advantage Index (RCA) among three competitive groups of the forwarder business
was examined and used as a tool to divide those into two categories--the group
whose RCA is greater than 1 exhibited comparative advantages while the group
whose RCA is less than 1 illustrate no comparative advantage. The comparison on
those threes business groups was then categorized into, according to the size of
forwarder business, small, medium, and large as well as income index. To this end,
the findings gained from the process of questionnaire can be employed as a
direction guideline for solutions to improve any influence -as well as suggest Thai
forwarder business to build logistics that are integrated into strategic plan in the near

future.





