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The purpose of this research was to study the correlation among information exposure,
attitude and provocative fashion of female teenagers in Bangkok. Questionnaires were used to
collect the data from 400 samples. Frequency, Percentage, Mean, T-test or One Way
ANOVA, Pearson’s Prodqct Moment Correlation Coefficient were employed for the analysis

of the data. SPSS for Windows program was used for data processing.

The results of this research were as follows:

1. Teenagers with different age, education and income were different in the
exposure to provocative fashion information.

2. Exposure to provocative fashion information negatively correlated with attitude
toward provocative fashion.

3. Attitude toward provocative fashion positively correlated with provocative

fashion.





