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This research was to study the impact of popularity of Korean culture to Thai college student
behavior within Bangkok area. The study group was 400 Thai college students from Bangkok area. The
questionnaires was constructed by researcher with face validity and reliability r = 0.96 to collect
information and analyze using percentage, average, standard deviations, t-test, one-way ANOVA and
Scheffé Tests with the significant level at 0.05

The study found that popularity of Korean culture has impact on most of the respondents. Most
of the respondents watch drama and the reason was ‘isecause this recreational activity help reduce stress.
Most respondents responded that location for participation was at home, experience of participation was
less than 6 months, amount of participation was less than 1 hour, frequency per week of participation was
less than 3, and there was no financial impact for participation in these recreational activities. Most
respondents agree that attractiveness of Korean culture was because of new novelty experience. Negative
effects from popularity of Korean culture were social skill, culture, and education. On another hand,
positive effects are emotion, culture, and education in respectively.

Study of relationship between variables found that

1. The different between private and public university students has effect on the effects of
popularity of Korean culture.

2. The different between personal incomes has effect on the effects of popularity of Korean
culture.

3. The different between successfulness of individual education has effect on the effects of

popularity of Korean culture.





