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The topic of “New Year Greetings through Cards, Mobile Phone and
Hypermedia” is conducted by qualitative research. The objectives of this research
are to know the process of happiness transferring through those three media (card,
mobile phone and hypermedia) and also how the happiness of the sender and
receiver is created when using these media. The researcher collects data through
internet interview based on in-dept interview and open-ended guestion.

The findings of this research are as follows:- The happiness transferring
process and tactic of time of each media plays the important role to the sender upon
selecting the media. By the way, the characteristic of each media can determine the
message format. Change of media also changes the message. At the same time,
happiness of the sender and receiver in each process of happiness transferring is
also changed.

The characteristic of each type of media also helps the success of
happiness transferring and the moment of happiness realization of the sender and
receiver. For mobile phone, the receiver can get SMS from the sender instantly, but
for hypermedia, it must be sent through internet system and it is unable to control
any functions because the receiver can realize such greeting only upon accessing
internet. Card is the only one media that acts as meta medium, namely, it has only
one function to transfer happiness during New Year festival. Unlike card, mobile

phone and hypermedia also contain other functions.





