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1. Product Form
1) Performance
nufamansudainaniiauaulia niequanyuey
2 A 1 [ v A A dy
wwzlumslsanundananenisanauladonde uas

a ] 1 [~} a
Gl%)ﬂﬁﬂ'lﬁﬂﬂNlli Tasusnuaazisziu ‘W%)E]Nﬂ‘ﬁ‘iﬂﬂ

2) Ergonomic
1 a 1 a [ o 1 =\ Y
MUAAITINAAN UNAINAD ummﬁzmﬂﬁmﬂiumﬂmm

¥ ¥ A ' v a a A A o @
luaulaie Naawanemsaaauluasnyenannum

3) Production/Cost
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4) Regulatory
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5) Designer
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2. Individual Tastes and Preferences
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(2) Digital Form
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3) Cultural and Social Context
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4) Consumer Characteristics

() Muaanszuaiioy Aoy Junuindiay lunis
v a A d” a % d o U Y 1
daauladendonansaaindanald vinesun lvu
p8a'ls
] a 4 Yo o [l '

@) MuAAIUNoU AUFIN N5PATOUATI AIHAADNS
v A A Ay a [ J v 1 Y 1
daduladendenansaainianald uineaun lvu
p8als

k2
(3) dNTWavesdiny Tausssuainanemsdaduladenie

a o v ' 1 1
ARANUNAINATI NWﬂﬁjﬂmlﬂhl‘Viu f‘)fﬂ\ihli

Design Acumen

1) Traditional Form
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2) Digital Form
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Experience
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Personality
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2) Digital Form
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3. Situational Factors
1) Sequence Effects
(1) Traditional Form
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2) Marketing Program
(1) Traditional Form
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(2) Digital Form
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