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Advantages of Physical
Edited assortment Convenient returns
Shopping as an even and an experience Instant access to products
Ability to test, try on, or experience products Help with initial setup or ongoing repairs
Personal help from caring associates Instant gratification of all senses

flan : Rigby (2011)
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Advantages of Digital
Rich product information Broadest selection
Customer reviews and tips Convenient and fast checkout
Editorial content and advice Price comparison and special deals
Social engagement and two-way dialogue | Convenience of anything, anytime, anywhere access

31 : Rigby (2011)
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Dieter Rams Good design is innovative Good design is honest

Ten principles Good design makes a Good design is long-lasting
for good design  product useful

Good design is aesthetic Good design is thorough,
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