i 227179

= o - P 1% 1 3 (¥ =
madtasiianlszasiifodnmg i Tasade saniionasadulasdfuesnzazasaiting
) o o aal a Iy o = - a 3y 3 @ s
sonasn  massawiAuARRAnazAstinen sl tamianiulafuszanuAndiuresgidasaniuled
v = (374 -3 & = o O 3 g o L
Foumshamzieyaanniivlsfeennzarasniisauaisdou 20 dulsflszneufuniadunieml
douarivladrasanizazATuAazAnzivd@y 10 Suladuaznnfiudeyaangidrauduladiae

LULABLDINATUIN 119 AU FINANITIRLWLAN

[~ 6" al oy or 1 I 4 1‘1‘1

Lfm”lfnmmﬂmmzmmmmuﬂmmmu,m”l,mﬂu 6 Uiy ANEMLATNTEANILIL
PG| 2 @ rd' o a 4‘ = o & = ] Y 1
@mLiﬂwumu”lfnmmgﬂmuumimﬁLLufmmingumwmqu&ﬂmmﬂmmzmmLmammz 1ﬂLLﬂ
(3 flﬂl = Ly ] [~3 & dl [~3 & d‘ (=3 g
L']UvL“ﬁB‘\V\Lﬂu@uﬂﬂﬂ’]\i‘ﬂ’\’M’]? L’D’U%Wﬂ@x‘iﬂﬂAZﬂﬁﬂ?LW’ﬂ’@N’ﬁu nu”lfnmmmmmmﬂwﬁmu L’J‘lelf'ﬂml’m

ﬂl o _~ [~3 o lﬂ‘ [~3 (73 -3 lﬂi

AN AT ATINAAITNU UL muhmmﬂmm:mmmmnLmzm'a‘ﬁnm me‘uvlmmmﬂmm:mmaﬁaﬂ:
sonae

2
o SLQIﬁ

AncasAsis s s Tumiannuledle 3 Fuseife  Wilunuiusssionuuaziiy

Foya Muszmduiusuasinauningsn uwazienuLlsnanaiunguanfidannuaulafiuazasioi

anmsdumeniiauaiiulfdolun) s leniannduladlumslifeyaanudungidnn
Snnn M Rueanens wasiuiddlissnsalfiulsfumdenosmliluguzediiadeans
desannmssiaiuloiedldion Lmzﬁwmuﬂmm‘ﬁﬁm’mmmmmwwzma atalafinu Social
Networking 8814 hi5 Fhunsanssn vafignunso ihursediedeansunuiuladuasiunasals

s

funaaiulafiamemouasndaringi ergusznns 20-35 T MBwmedfidadhalszaomn
: 4

Fu wiun assazdnmulefssenrazasnfismel nnsduiuiulefinamsiman Adsl

= g 1 b 74 Ly =3 e‘d‘l o/ i o’ o - gl zjf ]

Aapn wazievnbihawla  adlfsslamisnduladiefunsudnsedaiudvindy - dunou

v = : s A o oo \ o o
. mﬂQﬂ’]?quu?"JNuﬁ‘ﬂuﬂﬂ'ﬁ“wuﬁﬂuﬂm:ﬁ@zﬂ?@%ﬂui:ﬁﬂﬂmq



227179

This research aims to study form, structure and content of Thai contemporary theatre
companies’ websites. It also includes a survey of theatre companies’ perceptions of the uses of
websites and viewers’ responses. The information is drawn from 20 contemporary theatre
websites, interviews with 10 webmasters and questionnaires sent out to 119 website-viewers. The
research found out that:

Thai contemporary theatre companies’ websites can be divided into 6 groups according to
their contents and designs, which are determined by each company's socio-aesthetic concept.
They are an information hub for all theatre companies, websites for community theatre companies,
websites for social issues orientated theatre companies, websites for commercial theatre
companies, websites for educational and youth theatre companies, and websites for contemporary
Thai dance-theater companies.

Thai contemporary theatre companies use the website in three different ways; as an online
address and an archive of their works, as a public relation tool, and as a platform to interact with
theatre-enthusiasts. Most webmasters interviewed perceive that a website should be used to
provide useful and educational information for the viewers rather than to increase tickets sales.
Websites cannot replace mass media in terms of promotion as it is ime-consuming to create and
maintain a website, as well as because of the lack of technical staff. However, innovative social
network, for example His, has now replaced websites and webboards as communication platform.

Websites viewers are both male and female between age of 20-35, who frequently using
internet but rarely visiting contemporary theatres websites. This is due to the lack of updated
information and uninteresting content. Therefore, the viewers use website to acquire information

about the companies’ activity rather than to interact.





