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This research is conducted on campaigning of project for Cervical Cancer
screening with hospitals in province of Suphanburi. Researching method based on
qualitative researching method, by focusing on studying of activities of campaigning for
Suphanburi's women health for reducing nﬁmber of suffered and death women caused by
Cervical Cancer. One of purpose of this research is studying communications strategies,
media's strategies, campaign's message strategies including factors which effects to
Cervical Cancer screening for women in province of Suphanburi. Researching methods,
are study from documents, interviewing with project participated person including target of
screening whom are categorized into three groups 1) targets whom completed screening
2) targets whom never completed screening‘but whose éges more than 35 years old 3)

targets whom never completed screening whose ages is 35 or lower years old.

Result of this research show that the Cervical Cancer screening project is two level
planning, the first level is plan which based on policy from dépar‘cment of public
health(DOP) , second level is local plan which hospital is granted to adjust operation plan
by DOP to suite with project environment. Organization utilizea tools such as mass media
strategies, specialized media strategie’s, personal media strategies. While message
strategies are fear driven model strategy, and principal & rational presenting strategy,
direct experience strategy and positive presenting strategy. Cervical Cancer screening
project factors are perceived susceptibility, perceived severity, health motivation,

perceived benefits, modifying factors and perceived barrier.





