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This research aims to study 1. Features of "MOVIE AUDIENCE NETWORK" and the integration factors of people
seeing the movies 2. Behaviors of network members about the movies 3. Development of rights and voices of the “MOVIE
AUDIENCE NETWORK" 4. Analyses the relationship of communication role to the integration and an expression of rights
and voices. "MOVIE AUDIENCE NETWORK" uses the framewaork of theories and concepts from movie-goers, groups and
networks, and public floor, communication’s role, media control, and people's participation as a framework for
understanding. This research uses qualitative methodology with content analysis, in-depth interviews, and participatory
observations. '

The research found that "MOVIE AUDIENCE NETWORK" was a starting point to inspire readers’ ideas and users of
web board, “BIOSCOPE Magazine" (monthly film magazine) which aims to be representatives from the people sector,
*movie-goers" to communicate with the government on new policies and measures related to a control of movie media. This
idea does not accept the film censorship system but prefers the rating system of "No Cut-No Ban." The "online”
communication network is called BLOG "MOVIE AUDIENCE NETWORK" which is both intemal and external
communications' nelwork, similar to the centralized communication.

Communication among members is a “Wheel Network” communication. Communication behavior of "MOVIE
AUDIENCE NETWORK" with a public is called a “Y Network”. "MOVIE AUDIENCE NETWORK" also has many roles-
information storage & collection, and monitoring the official authority or *Watch Dog”. This includes the role in providing
knowledge about the legal control of film media and the open floor for altemative movie. The important factor of "MOVIE
AUDIENCE NETWORK" initially is on mutual ideology and communication technology. The behavior of movie audience
network’s members is “Smart Audience”. '

Four developmental phases of rights and voice of “MOVIE AUDIENCE NETWORK” are (1) The beginning of movie-
goers (2) Freedom of individual voices (3) Inspiration ideas by BIOSCOPE Magazine (4) The establishment of "MOVIE
AUDIENCE NETWORK".

The role of communication and the expression of rights and voices of “MOVIE AUDIENCE NETWORK" have to
respond to the usage of its members. Two roles are (1) Expression role which can't be explicitly shown (2) Role in
reinforcing mutual ideologies. When organizing communication role according to its usefulness, "MOVIE AUDIENCE
NETWORK" is just an integration role or personal refation, which has all 11 roles.

The important finding in this research was the transformation from "consumers” to become "citizens" who have real
right and be present to their government especially the cultural right. The modem media such as intemet has become
"Virtual Public Sphere" which differs from public space as confirmed by Habermas that it has to be a space of face-to-face

communication only.





