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The objective of this research was to study the development
considerations of the commercial building open space at the gentral World Square,
Central World Shopping Complex. The scope of this 'fesearch covered the
conceptual framework of three considerations; (1) project location, (2) project details,
and (3) design ideas and landscape elements. The study conducted by project
participants including staff, landscape architect and users. It was found that open
space design of the Central World Square is consistent with the western landscape
design theories. However, some differences were observed including the size of the
plaza, microclimate, building code, user's age range, landscape elements, and the
belief in the supernatural. The results of the study could be adopted as
recommendations for the design of commercial building open space appropriate to

the environment and create good quality of life of a urban resident.





