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Abstract

The purpose of this research was to study of information seeking behavior, satisfaction and compare
satisfaction level of Bangkok Metropolitan Region’s peoples to advertising and public relations
media of Mitsubishi Motors (Thailand) company limited. Sample groupl is 400 people for
questionnaire surveys sheet and sample group2 is 20 people for interviews sheet. Sample groups
were collected by accidental sampling. It was found that advertising and public relations media were
used by Mitsubishi Motors (Thailand) company limited such as broadcasting, television, billboard,
float, leaflet and marketing event. The information is obtained by marketing event (78.0%).
Satisfaction level of peoples is at high level (X =4.08, S.D. = 0.68). When considering each issue, it

was found that in the area of marketing event has the highest average score (X = 4.25, S.D. = 0.59).

Keywords: Information Seeking Behavior / Satisfaction / Advertising and Public Relations Media



