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The purpose of this research was to study effects of a knowledge enhancement program on television
media consumption based on the Participatory Learning concept on television media consumption knowledge and
ability of sixth grade students. The research involved 4 stages: 1.basic data study, 2.the development of a
knowledge enhancement program on television media consumption based on the Participatory Leamning concept
for sixth grade students, 3.program test and 4. Program modification. The sample group was the 30 students of
sixth grade forth class of academic year 2008. It was taken place in Bansunkong (Chiangraijarunrad) School at
Muang District, Chiangrai Province. Tools of this research were: 1. Television media consumption knowledge test,
2. Television media consumption ability test. The duration in experimental program was 11 weeks. The data was

analyzed by using frequencies, percentage, arithmetic mean, standard deviation and t-Test.

The research findings were :

1. The posttest media consumption knowledge of the sample group arithmetic mean scores were
higher than of the pre-test at the 0.05 level of significance.

2. The post-test media consumption knowledge mean scores of the sample group arithmetic of the
television media were higher than set criterion of 75 percent at the 0.05 level of significance.

3. The post-test media consumption ability of the sample group arithmetic mean scores were higher

than of the pre-test at the 0.05 level of significance.





