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Abstract

Nowadays, the manufacturers in both goods and services sectors have to
compete in the competitive markets. Especially, in the environment that the customers
were highly demand. Each company needed to develop new strategy in order to satisfy
those needs and to increase their competitive advantages. The Time-Based
Manufacturing Practices were one of the techniques had been used in the
manufacturing process. It aimed to increase the productivity and satisfy the demand of
the external customer. Also it was one of the techniques had been used in the mass
customization environment.

The purpose of this study was to determine the effect of time-based
manufacturing practices on mass customization system and on the competitive
capabilities. The data was collected from respondents in the electronics company A.
Since, the characteristics of the electronics industry matched with the mass
customization, it was highly flexible and it can be adjusted for producing another
product easily within a short setup time. The data being used in this study were
collected from 1) the in-depth interview with main employees who were involved in the
manufacturing system development and 2) the questionnaires data from engineers in
production line. The data was analyzed the result of analysis revealed that time-based
manufacturing practices have effected with company to high mass customization

performance and competitive capabilities.
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