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An Approach in the Development of Service and Safety Standard
in Shopping Center for Tourism
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ABSTRACT

Shopping center for tourism is an important component of tourism industry. It is called the
commercial area which is important nationally and locally. It has also created the physical, eco-

nomic, social and cultural development. In present, the trend of launching a shopping center for
tourism in @ major tourist destination has rapid growth with a variety of services in the same place
such as a department store, a stand-alone detail center, a supermarket and a food court etc. And

when a shopping center for tourism is increasing rapidly, therefore it is necessary to tak
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into account the quality of service and safety of tourists. This article aims to propose the concept
of the service and safety standard in shopping center for tourism, the approaches to develop
and promote the service and safety standard in shopping center for tourism as a guideline for
the management of shopping center for tourism and providing a good service and quality meet
the needs of tourists as well as protection benefits and development the competitiveness of the
operators of shopping center for tourism. A way toward developing and promoting the service and
safety standard in shopping center for tourism will hopefully lead to the sustainable development

of tourism in Thailand.

Keywords: Shopping center for tourism, Service and safety standard
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5) inmsguileaviouilenazeiavesendeu (ASEAN Clean Tourist City Standard)

6) mmgmvimLﬁaﬂmwmwﬂmm@au (ASEAN Community Based Tourism Standard)
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