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This research aimed (o study the pro-social value learning, parasocial interaction and communication
thal will lead to pro-social value learning from Korean star singers' fanclub, including the relationship of these 3
variables. The sampling group in this research was Korean star singers’ fanclub age between 13-15 years old. The
theories and concepts used as framewaork for this study included social learning theory, parasociél interaction, youth
subculture, youth culture, adolescent's psychology, fan and fandom and uses and gratifications approach. The
research was separated into 2 methods.

The first method was qualitative research using in-depth interview with 19 fanclubs, researcher's
participatory observation, informal conversational and document analysis. The study found that the fanclubs
experienced pro-social value learning in many points that can be divided into 2 parts which were 1. Living value
such as effort and patient and 2. Surrounded relationship value such as friendship among friends and the
importance of seniority etc. The origin of pro-social value learning came from comparing Korean artists with Thai
arlists and also learning from artists' lives. The communications that lead to pro-social value originally came from
media exposure about artists, which were messages about artists personal lives, Korean arists' career and
artists' personalities, so the fans adapled the pro-social value lo use in their daily lives.

Parasocial interaction between fans and Korean artists can be analyzed from frequency of
communication through media channels, it is one-sided parasocial interpersonal relationships both positive and
negative which fanclub knew a great deal about the arlists. For example, The feeling that they wanted to interact
with artists face to face, concern or disappoiniment of artists' action. Furthermore, the fans also had parasocial
interaction such as meeting the artists face to face and crying happily with them.

The second method was quantitative research using questionnaire with 800 fans, processing data
using SPSS V.15 and data analysis by testing the Pearson’ s Product Moment Correlation Coefficient.

The results of this research method were as follows:

1. The degree of media exposure was positively correlated with the degree of parasocial interaction
2. The degree of parasocial interaction was positively correlated with the degree of pro-socail value
learning.

3. The degree of media exposure was positively correlated with the degree of pro-socail value learning.





