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The Communication Campaign of the Network of Thais without Big Belly Project is the qualitative
research by studying the documents about the project and In-depth Interview with the 23 key informants with the
purpose of studying the communication campaign process , communication strategies in the project , the target's
participation including the supporting factors and the obstacles which effect on the success of the campaign
project. The research are as follows;

1. The Network of Thais without Big Belly Project is one of the health communication campaigns which
operates in the form of network under the Tri-Power Strategy (The synergy of academic, public and policy maker)
by using the issue of “Big Belly” to create the awareness in society. '

2. The Network of Thais without Big Belly Project uses proactive communication strategies that is (1)
educative strategy (2) mix media strategy pointing out that personal media is the most effective media to
persuade the target's attitudes and behaviors (3) problem - solution message strategy via positive and negative
approaches (4) communication network strategy by creating the prototype in the form of organization and
individual via the role model and training the trainer technigues.

3. In the aspect of Target's participation found that the organizations taking part in the communication
campaign are able to set up the operation plan and to stimulate the participation of members in organizations
focusing on the communicative and facilitative methods including to evaluate the plan by themselves.

4. The supporting factors in communication campaign are the important role of medical person in
health communication, the timing of communication campaign, the alliance with mass media, the creation of
target group as personal media and the integration of other heaith comh unication campaigns. On the other hand,
the obstacle are the lack of the good management and cooperation in the network, the insufficiency of budget
and human resources, the unclearness of communication, including the political instability, the unawareness of
the problem in society and the difficult of communication campaign, itself.

5. The supporting factors in organizations taking part in the campaign are the vision of executives
about health communication campaign, the facilitating environments in organizations, the members’ resolutions,
the field of experience empowerment, the close relation between the receiver as source and the receivers
whereas the obslacles factors are the non-cooperation of the members in organizations, the members’ working

and family burdens including the non-participation of the administrative personnel,





