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The current issue that will be increasingly important for the Thai economy during the
next decades relates to impacts of the ‘Aging Society’. Thailand has now become the
économy that consists of elderly people more than 10 percent since the year 2004. This
situation is projected to be continuing hereafter. Because ‘age’ is one of many factors which
determine consumer’s demand, the changing in aging structure of the Thai population will

significantly affects aggregate demand pattern of the country going forward.

The objective of this study is to examine economic impacts from the upcoming
change in Thailand's population structure to the pattern of aggregate demand. We have
employed both simple descriptive statistics method as well as econometric model to gain
better understanding of consumers’ behavior at micro-level. Pooled cross-section data of the
Household Socio-Economic Survey (SES) were obtained from the National Statistical Office

(NSQ), and have been extensively used in this study.

From the survey, we found that households with elderly tend to spend more on some
particular goods, including housing expenditure, religious and community, health care, and
food prepared at home. Expenditures on dining out, education, alcohol, tobacco, and clothing
& footwear seem to decease with rising average age of the household. Estimated results from
the Quadratic Almost Ideal Demand System (QUAIDS) show that luxury goods are purchase
of vehicles, other expenditures (e.g. donation), entertainment & community, furniture,
transportation, clothing, and education. On the other hand, households’ necessary (and
addictive) goods are food in-and-outside home, housing & utilities, personal expenses,

alcohol, and tobacco.

The based case projection indicates that pattern of aggregate consumption wili
significantly change during the next 20 years. The top five of highest consumption share
‘include other expenses (e.g. donation), purchase of vehicles, housing expenses,
transportation, and furniture, respectively. In terms of the growth, there are also five goods
those size of the consumption share will be larger. They are purchase of vehicles, furniture,
health care, other expenses, and entertainment & community. Compared to the case in
absence of aging society, the study also found that changing in Thai population structure also

leads to additional demands for food prepared at home and housing expenses.





