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2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008

Total World
market (current 393 429 499 560 605 648 715 773
USS in billions

Growth Over
Previous year
11.8% | 92% [ 102% | 7.9% | 7.2% | 6.8% | 6.6% | 4.8%
($ constant US$

Growth)
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