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Abstract

- This research aims to study factors affecting technology adoption of Mobile
Banking. The study based on Technology Acceptance Theory which identified the
following factors; perceived usefulness, perceived ease of use, experiences of use, and
consumers' behavior. The questionnaires are used to collect data from both users and
non-users of mobile banking technology. The research results showed that the
perceived benefits, perceived ease of use and experiences are factors affecting the

adoption services.





