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QUESTIONANAIRE (GROCERY STORE) IN
THAI AND ENGLISH VERSIONS
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Questionnaire

This research is a part of dissertation of The Joint Doctoral Program of Business
Administration (JDBA) student. It will generate the knowledge, which will be
benefits to business administration study. Please spend about 15 minutes to truly
answer all questions. Your data will be kept confidentially and used for the academic
benefits only.

Part 1: Opinion and grocery usage in present.

1.

In present, which grocery stores are you using? (You can answer more than 1
brand)

Q Lotus Q Carefour U Big C QU Tops Supermarket
U Home Fresh Mart U Central Food Hall 1 The Gourmet Market

QO Iseton Supermarket 1 Villa Market Q Foodland

U Others, please identify

In present, which member cards do you have? (You can answer more than 1
brand)

Q Lotus Q Carefour U Big C U Tops Supermarket
U Home Fresh Mart U Central Food Hall U The Gourmet Market

QO Iseton Supermarket 1 Villa Market Q Foodland

U Others, please identify

Your top spending grocery store is this grocery store has longer,
similar or shorter distance to your home/office than other grocery stores?
U much longer U longer U similar U shorter distance [ much shorter

Your 2nd top spending grocery store is this grocery store has
longer, similar or shorter distance to your home/office than other grocery stores?
U much longer U longer U similar U shorter distance [ much shorter

Please evaluate your top spending grocery store in the following issues

Strongly Indifferent / Strongly

Disagree Not Sure Agree

5.1 | Comparing to other grocery stores, this grocery store L1213 1415 1617
has more value

52 | Comparing to other grocery stores, this grocery store L1213 1415 1617
has higher quality, e.g., higher quality products and
services, more product variety

53 | Comparing to other grocery stores, this grocery store L1213 1415 1617

has lower expense, e.g., lower price products, better
price promotion




Strongly

Disagree

Indifferent /

Not Sure

Strongly

Agree

5.4

Comparing to other grocery stores, this grocery store
gives more comfort, e.g., better location/more
convenience to come, better product placement/easier
to choose, more number of cashier

1

4

5

7

5.5

Although the value of this grocery store is not
different from others, you like this grocery store more

5.6

Although the quality of this grocery store is not
different from others, e.g., product and service quality
and product variety, you like this grocery store more

5.7

Although the price of products in this grocery store

are not different from others, e.g., price of products

and price promotion, you are more pleased with this
grocery store

5.8

Although this grocery store gives you more comfort
indifferent from others, e.g., location, product
placement, and number of cashier, you are more
pleased with this grocery store

59

Regularly, you receive letter or SMS to give you
general information, promotion, and discount coupon
from this grocery store

5.10

This grocery store always has promotion activities
when spending to the settle amount or buy the
promotion products, e.g., receive the gift voucher,
cash coupon, gifts, or reward points

5.11

This grocery store has member card that give you the
benefits, e.g., price discount, rewards point for
changing to cash coupon or discount in the next
purchase

5.12

This grocery store normally arranges interesting
activities when use member card, e.g., draw for
special gifts, or give you special activities

5.13

Generally, you come to this grocery store to buy
products more often than other grocery stores

5.14

Generally, you spend with this grocery store to buy
products more than other grocery stores

5.15

Most of the time, you come to this grocery store
before other grocery stores




Strongly

Disagree

Indifferent /

Not Sure

122

Strongly

Agree

5.16

In the future, you expect to come to this grocery store
to buy products more often than other grocery stores

1

4

5

7

5.17

In the future, you tend to spend with this grocery store
to buy products more than other grocery stores

5.18

In the future, you consider to come to this grocery
store before other grocery stores

6. Please evaluate your 2™ top spending grocery store in the following issues

Strongly

Disagree

Indifferent /

Not Sure

Strongly

Agree

6.1

Comparing to other grocery stores, this grocery store
has more value

1

4

5

7

6.2

Comparing to other grocery stores, this grocery store
has higher quality, e.g., higher quality products and
services, more product variety

6.3

Comparing to other grocery stores, this grocery store
has lower expense, e.g., lower price products, better
price promotion

6.4

Comparing to other grocery stores, this grocery store
gives more comfort, e.g., better location/more
convenience to come, better product placement/easier
to choose, more number of cashier

6.5

Although the value of this grocery store is not
different from others, you like this grocery store more

6.6

Although the quality of this grocery store is not
different from others, e.g., product and service quality
and product variety, you like this grocery store more

6.7

Although the price of products in this grocery store

are not different from others, e.g., price of products

and price promotion, you are more pleased with this
grocery store

6.8

Although this grocery store gives you more comfort
indifferent from others, e.g., location, product
placement, and number of cashier, you are more
pleased with this grocery store




Strongly

Disagree

Indifferent /

Not Sure

123

Strongly

Agree

6.9

Regularly, you receive letter or SMS to give you
general information, promotion, and discount coupon
from this grocery store

1

4

5

7

6.10

This grocery store always has promotion activities
when spending to the settle amount or buy the
promotion products, e.g., receive the gift voucher,
cash coupon, gifts, or reward points

6.11

This grocery store has member card that give you the
benefits, e.g., price discount, rewards point for
changing to cash coupon or discount in the next
purchase

6.12

This grocery store normally arranges interesting
activities when use member card, e.g., draw for
special gifts, or give you special activities

6.13

Generally, you come to this grocery store to buy
products more often than other grocery stores

6.14

Generally, you spend with this grocery store to buy
products more than other grocery stores

6.15

Most of the time, you come to this grocery store
before other grocery stores

6.16

In the future, you expect to come to this grocery store
to buy products more often than other grocery stores

6.17

In the future, you tend to spend with this grocery store

to buy products more than other grocery stores

6.18

In the future, you consider to come to this grocery
store before other grocery stores

7. Please compare your top spending and 2™ top spending grocery store in 3

following issues

Strongly

Disagree

Indifferent /

Not Sure

Strongly

Agree

7.1 | Your top spending grocery store is more worthier than | | 4 |5 7
the 2™ top spending grocery store
72 | Your top spending grocery store has more interesting 1 4 |5 7

promotion activities than the 2™ top spending grocery
store




Strongly Indifferent / Strongly

Disagree Not Sure Agree

73 | You are more pleased with your top spending grocery |1 |2 [3 |4 |5 |6 |7
store than the 2™ top spending grocery store

Part 2: Spending in the past 6 months

8. In the past 6 months, your total spending from all grocery stores is approximately
Baht/Month

9. In the past 6 months, your spending with the top spending grocery store is
approximately Baht/Month

10. In the past 6 months, your spending with the 2™ top spending grocery store is
approximately Baht/Month

Part 3: Expected spending in the next 6 months

11. In the next 6 months, you expect to spend with all grocery stores approximately
Baht/Month

12. In the next 6 months, you expect to spend with the top spending grocery store
approximately Baht/Month

13. In the next 6 months, you expect to spend with the 2™ top spending grocery store
approximately Baht/Month

Part 4: Demographics

14. Gender
4 male 4 female

15. Age
a 21-30 O 31-40 a41-50 Q 51-60  more than 60

16. Education
U below bachelor’s degree U bachelor’s degree U higher than master
degree

17. Job
U wage worker/market women U employees/executives Q government
officer U freelance 1 business owner U house wife U others; please
identify

18. Personal monthly income
Uless than 20,000 Q 20,001-50,000 U 50,001-80,000 U more than
80,000



