
 242

REFERENCES 

 

Aaker, L. Jennifer and Durairaj Maheswaran (1997), "The Effect of Cultural Orientation 
on Persuasion." Journal of Consumer Research 24(3): 315-328. 
  
Aaker, L. Jennifer and Patti Williams (1998), "Empathy Versus Pride: The Influence of 
Emotional Appeals Across Cultures." Journal of Consumer Research 25(3): 241-261. 
  
Abhijit, Paul. Pallab, Roy Mukhopadhyay and Kausiki Mukhopadhyay (2006), "The 
Impacts of Cultural Values on Marketing Ethical Norms: A Study of India and United 
States." Journal of International Marketing 14(4): 28-56. 
  
Acock, C. Alan and Theodore Fuller (2001), "The Attitude-Behavior Relationship and 
Parental Influence: Circular Mobility in Thailand." Social Forces 62(4): 973-994. 
  
Adler, Patricia and Peter A. Adler (1987), "The Past and the Future of Ethnography." 
Journal of Contemporary Ethnography 16: 4-24. 
  
Ajzen, I (1985). From Intentions to Actions: A Theory of Planned Behavior. in Action-
Control: From Cognition to Behavior. J. Kuhl & J. Beckmann, eds. Heidelberg Springer, 
p.11-39. 
  
Ajzen, I and M. Fishbein (1980), Understanding Attitudes and Predicting Social 
Behavior. Engelwoood Cliffs, NJ: Prentice-Hall. 
  
Ajzen, Icek (1991), "The Theory of Planned Behavior." Organizational Behavior and 
Human Decision Processes 50(2): 179-211. 
  
Alden, Dana L., Wayne D. Hoyer and Guntalee Wechasara (1989), "Choice Strategies 
and Involvement: A Cross-Cultural Analysis." Advances in Consumer Research 16(1): 
119-126. 
  
Alden, Dana L., Douglas M. Stayman and Wayne D. Hoyer (1994), "Evaluation 
Strategies of American and Thai Consumers." Psychology & Marketing 11(2): 145-161. 
  
Allport, W. Gordon (1935). Attitudes. in A Handbook of Social Psychology. C. 
A.Murchin, eds Worcester, MA: Clark University Press. 
  
Anderson, A. Dole (1970), Marketing and Development: The Thailand Experience. East 
Lansing, MA: Michigan State University. 
  
Anderson, C. James and W. David Gerbing (1988), "Structural Equation Modeling in 
Practice: A Review and Recommended Two-Step Approach." Psychological Bulletin 
103(3): 411-423. 

2
 

24

 



 243

  
Arbuckle, L. James and Werner Wothke (1999). AMOS 4.0 User's Guide. Chicago IL: 
SmallWaters Corporation. 
  
Assael, Henry (1995), Consumer Behavior and Marketing Action. Cincinnati, Ohio: 
South-Western College Publishing. 
  
Aufrecht, E. Steven (1995), "Reform with Chinese Characteristics: The Context of 
Chinese Civil Service Reform." Public Administration Review 55(2): 175-182. 
  
Bagozzi, Richard P. and Youjae Yi (1991), "Multitrait-multimethod Matrices in 
Consumer Research." Journal of Consumer Research 17(4): 426-439. 
  
Bagozzi, Richard P. and Yi Youjae (1988), "On the Evaluation of Structural Equation 
Models." Journal of Academy of Marketing Science 16(Winter): 74-94. 
  
Bao, Yeqing, Kevin Zheng Zhou and Chenting Su (2003), "Face Consciousness and Risk 
Aversion: Do They Affect Consumer Decision-Making?" Psychology & Marketing 
20(8): 733-755. 
  
Bearden, William O., Richard G. Netemeyer and Jesse E. Teel (1989), "Measurement of 
Consumer Susceptibility to Interpersonal Influence." Journal of Consumer Research 15: 
473-81. 
  
Beatty, E. Sharon  and Salil Talpade (1994), "Adolescent Influence in Family Decision 
Making: A Replication with Extension." Journal of Consumer Research 21(2): 332-341. 
  
Behling, Orlando and Kenneth S. Law (2000), Translating Questionnaires and Other 
Research Instruments: Problems and Solutions. Thousand Oak, CA: Sage Publications, 
Inc. 
  
Bellenger, Danny N., Kenneth L.  Bernhardt and Jac L. Goldstrucker (1976). Qualitative 
Research Techniques: Focus Group Interviews. Qualitative Research in Marketing, 
Chicago: American Marketing Association. 
  
Benedict, Ruth (1952), Thai Culture and Behavior: An Unpublished Wartime Study. 
Ithaca, NY: Cornell University. 
  
Blake, R. Robert, Herbert Shephard and Jane S. Mouton (1986), "The Moderator-
Mediator Variable Distinction in Social Psychological Research: Conceptual, Strategic, 
and Statistical Considertation." Journal of Personality and Social Psychology 51(6): 
1173-82. 
  
Brangule-Vlagsma, Kristine, G.M. Rik Pieters and Michel Wedel (2002), "The Dynamics 
of Value Segments: Modeling Framework and Empirical Illustration." International 
Journal of Research in Marketing 19(3): 267-285. 

  



 244

  
Bredemeier, C. Harry and Jackson Toby (1960), Social Problems in America: Costs and 
Casualities in an Acquisitive Society. New York: Wiley. 
  
Briley, A. Donnel and Jennifer L.  Aaker (2006), "When Does Culture Matter? Effects of 
Personal Knowledge on the Correction of Culture-Based Judgements." Journal of 
Marketing Research 43(3): 395-408. 
  
Brislin, W. Richard (1976), "Comparative Research Methodology." International Journal 
of Psychology 11(3): 215-229. 
  
Brown, Tom J., Churchill  A.   Gilbert and Peter J.  Paul (1993), "Research Note: 
Improving Measurement of Service Quality." Journal of Retailing 69(1): 127-137. 
  
Browne, Michael W. and Robert Cudeck (1993). Alternative Ways of Assessing Model 
Fit. in Testing Structural Equation Models. Kenneth A. Bollen and J. Scott Long, eds. 
Newbury Park, California Sage Publications, Inc, 136-62. 
  
Buzzell, D. Robert (1968). Can You Standardize Multinational Marketing? Harvard 
Business Review. November-December: 102-113. 
  
Carolyn, A. Lin  (2001), "Cultural Values Reflected in Chinese and American Television 
Advertising." Journal of Advertising 30(4): 83-94. 
 
Carmines E. and J. McIver (1981), "Analyzing Models with Unobserved Variables: 
Analysis of Covariance Structures," in Social Measurement: Current Issues, G. 
Bohrnstedt and E. Borgatta, eds. Beverly Hills, CA: Sage Publications, Inc. 
  
Chan, K.Y. Ricky (2001), "Determinants of Chinese Consumers' Green Purchase 
Behavior." Psychology & Marketing 18(4): 389-413. 
  
Chan, Kara and James U. McNeal (2003), "Parent-Child Communications About 
Consumption and Advertising in China." Journal of Consumer Marketing 20(4): 317-334. 
  
Chan, Y.K. Ricky and Lorett B.Y. Lau (2000), "Antecedents of Green Purchases: A 
Survey in China." Journal of Consumer Marketing 17(4): 338-357. 
  
Chang, Lieh-Ching (2002), "Cross-Cultural Differences in International Management 
Using Kluckhon-Strodtbeck Framework." Journal of American Academy of Business 
2(1): 20-27. 
  
Chetthamrongchai, Paitoon and Gary Davies (2000), "Segmenting the Market for Food 
Shoppers Using Attitudes to Shopping and to Time." British Food Journal 102(2): 81-
101. 
  

  



 245

Cheung, W. Gordon and Hau-Siu. Irene Chow (1999), "Subcultures in Greater China: A 
Comparison of Managerial Values in the People's Republic of China, Hong Kong, and 
Taiwan." Asia Pacific Journal of Management 16(3): 369-387. 
  
Childers, Terry L. and Akshay R. Rao (1992), "The Influence of familial and peer-based 
reference groups on consumer decisions." Journal of Consumer Research 19(2): 198-211. 
 
Chinese Cultural Connection (1987), "Chinese Values and the Search for Culture-free 
Dimensions of Culture." Journal of Cross-Cultural Psychology 18(2): 143-164. 
  
Chung, Jae-Eun and Dawn T. Pysarchik (2000), "A Model of Behavioral Intention to Buy 
Domestic Verus Imported Products in a Confucian Culture." Marketing Intelligence and 
Planning 18(5): 281-291. 
  
Churchill, A. Gilbert (1995), Marketing Research Methodological Foundations, sixth 
edition. Fort Worth, TX: Dryden Press. 
  
Churchill, Gilbert A Jr. (1979), "A Paradigm for Developing Better Measures of 
Marketing Constructs." Journal of Marketing Research 16(1): 61-73. 
  
Churchill, Gilbert A. (1992), "Better Measurement Practices are Critical to Better 
Understanding of Scales Management Issues." The Journal of Personal Selling & Sales 
Management 12(2): 73-80. 
  
Clark, Terry (1990), "International Marketing and National Character: A Review and 
Proposal for an Integrative Theory." Journal of Marketing 54(4): 66-79. 
  
Cohen, Jacob (1977), Statistical Power Analysis for the Behavioral Sciences. New York: 
Academic Press. 
  
Cooper, Robert and Nanthapa Cooper (1990), Culture Shock! Thailand. Singapore: 
Times Books International. 
  
Cotte, June and L.S. Wood (2004), "Families and Innovative Consumer Behavior: A 
Triadic Analysis of Sibling and Parental Influence." Journal of Consumer Research 31: 
78-86. 
  
Coughl, J. Richard (1960), Double Identity: The Chinese in Modern Thailand. Hong 
Kong: Cathay Press. 
  
Czinkota, R. Michael and Ilkka A. Ronkaninen (1990), International Marketing, Second 
Edition. Fort Worth: The Dryden Press. 
  
Daghfous, Naoufel, John V. Petrof and Frank Pons (1999), "Values and Adoption of 
Innovations: A Cross-Cultural Study." Journal of Consumer Marketing 16(4): 314-331. 
  

  



 246

Dembla, Pamila, Bettina Cornwell and Bruce Keillor (2000), "Scale Development in 
Cross-Cultural Consumer Behavior." American Marketing Association. Conference 
Proceedings 11. 
  
Dennis, W. Rook and Paula. M. Gardner (1993), "In the Mood: Impulse Buying's 
Affective Antecedents." Research in Consumer Behavior 6: 1-28. 
  
Dennis, W. Rook and Stephen J.  Hoch (1985), "Consuming Impulses." Advances in 
Consumer Research 12(1): 23-27. 
  
Department of Public Relations (1983), Buddhism in Thai Life. Bangkok: Paper House 
Limited Partnership. 
  
Deshpande, Rohit, Wayne D. Hoyer and Naveen Donthu (1986), "The Intensity of Ethnic 
Affiliation: A Study of Sociology of Hispanic Journal of Behavioral Sciences." Journal of 
Consumer Research 13(2): 214-220. 
  
Deshpande, Rohit and Frederick E. Webster (1989), "Organizational Culture and 
Marketing: Defining the Research Agenda." Journal of Marketing 53(1): 3-15. 
  
Donthu, Naveen  and David Gilliland (1996), "Observations: The Informercial Shopper." 
Journal of Advertising Research 36(2): 69-76. 
  
Donthu, Naveen and Adriana Garcia (1999), "The Internet Shopper." Journal of 
Advertising Research 39(3): 52-58. 
  
Donthu, Naveen and Boonghee Yoo (1998), "Cultural Influences on Service Quality 
Expectations." Journal of Service Research 1 (November): 178-86. 
 
DSS Research (2006), "Two Sample Tests Using Average Values," (Accessed May 6, 
2007), [Available at http://www.dssresearch.com/toolkit/spcalc/power_a2.asp]. 
  
Dubois, Bernard (1990), Comprendre le consommateur. Dalloz: Paris. 
  
Durvasula, Srivas, Steven Lysonski and Craig J. Andrews (1993), "Cross-Cultural 
Generalizability of a Scale for Profiling Consumers' Decision-Making Styles." The 
Journal of Consumer Affairs 27(1): 55-65. 
  
Eckhardt, M. Giana and Michael J. Houston (2002), "Cultural Paradoxes Reflected in 
Brand Meaning: McDonald's in Shanghai, China." Journal of International Marketing 
10(2): 68-82. 
  
Ekblad, Solvig (1996). Ecological Psychology in Chinese Societies. in The Handbook of 
Chinese Psychology. Michael Harris Bond, eds Hong Kong: Oxford University Press. 
  

  

http://www.dssresearch.com/toolkit/spcalc/power_a2.asp


 247

Ellis, Seth, James McCullough, Melanie Wallendorf and Chin Tion. Tan (1985), 
"Cultural Values and Behavior: Chineseness Within Geographical Boundaries." 
Advances in Consumer Research 12(1): 126-128. 
  
Ember, C.R. and M. Ember (1992), "Warfare, Agression, and Resource Problems: Cross-
Cultural Codes." Behavioral Science Research 26: 169-226. 
  
Embree, F. John (1950), "Thailand-A Loosely Structured Social System." American 
Anthropologist 52: 181-193. 
  
Engel, F. Engel, Roger D.  Blackwell and David T.  Kollat (1978), Consumer Behavior, 
Third Edition. Hinsdale, IL: The Dryden Press. 
  
Engel, F. James, David T. Kollat and D. Roger Blackwell (1973), Consumer Behavior, 
Second Edition. New Yorl: Rinehart and Winston, Inc. 
  
Engel, F. James, David T. Kollat and Roger D. Blackwell (1968), Consumer Behavior. 
New York, NY: Holt, Rinehart and Winston, Inc. 
  
Erdem, Tulin, Joffre Swait and Ana Valenzuela (2006), "Brands as Signals: A Cross-
Country Validation Study." Journal of Marketing 70(1): 34-49. 
  
Erez, Miriam and Efrat Gati (2004), "A Dynamic, Multi-Level Model of Culture: From 
the Micro Level of the Individual to Macro Level of a Global Culture." Applied 
Psychology: An International Review 53(4): 583-598. 
  
Everdingen, Van M. Yvonne and Eric Waarts (2003), "The Effect of National Culture on 
the Adoption of Innovations." Marketing Letters 14(3): 217-232. 
  
Faber, Ronald J., Thomas C.  O'Guinn and John A.  McCarty (1987), "Ethnicity, 
Acculturation, and the Importance of Product Attributes." Psychology & Marketing 4(2): 
121-134. 
  
Fan, X. Jessie and Jing J. Xiao (1998), "Consumer Decision-Making Styles of Young-
Adult Chinese." The Journal of Consumer Affairs 32: 275-294. 
  
Farley, J. U., D. R. Lehmann and Michael J. Ryan (1981), "Generalizing from 'Imperfect' 
Replication." Journal of Business 54(October): 597-610. 
  
Farmer, Richard and Norman D. Sundberg (1986), "Boredom Proness-The Development 
and Correlates of a New Scale." Journal of Personality Assessment 50(1): 4-17. 
  
Fern, F. Edward (1982), "The Use of Focus Groups for Idea Generation: The Effects of 
Group Size, Acquantanceship, and Moderator on Response Quantity and Quality." 
Journal of Marketing Research 19(1): 1-13. 
  

  



 248

Fok, S. Vincent and Viola K.  Chong (1996), "Chinese Cultural Values and Segmentation 
of Youth Apparel Market: A Hong Kong Experience." Management Research News 
19(9): 55-70. 
  
Fornell, Claes and David F. Larcker (1981), "Evaluating Structural Equation Models with 
Unobservable Variables and Measurement Error." Journal of Marketing Research 18(1): 
39-50. 
  
Freedman, Maurice (1958), "Chinese Communities in Southeast Asia: Review Article." 
Pacific Affairs 31(3): 300-304. 
  
Fukukawa, Kyoka, William E. Shafer and Grace Meina Lee (2007), "Values and 
Attitudes Toward Social and Environmental Accountability: a Study of MBA students." 
Journal of Business Ethics 71(4): 381-394. 
  
Gabrenya, William K., Jr. and Kwang-Kuo Hwang (1996). Chinese Social Interaction: 
Harmony and Hierarchy on the Good Earth. in The Handbook of Chinese Psychology. 
Michael Harris Bond, eds New York: Oxford University Press., 309-321. 
  
Ganesh, Gopala (1997), "Spousal Influence in Consumer Decisions: A Study of Cultural 
Assimilation." Journal of Consumer Marketing 14(2): 132-155. 
  
Gao, Ge (1998), "An Initial Analysis of the Effects of Face and Concern for "Other" in 
Chinese Interpersonal Communication." International Journal of Intercultural Relations 
22: 467-482. 
  
Gao, Ge, Stella Ting-Toomey and William Gudykunst (1996). Chinese Communication 
Processes. in The Handbook of Chinese Psychology. Michael Harris Bond, eds Hong 
Kong: Oxford University Press., 280-293. 
  
Gary, A. Fine and Sherry Kleinman (1985), "Rethinking Subculture: An Interactionist 
Analysis." American Journal of Socialogy 85(1): 1-20. 
  
Geertz, Clifford. (1973), The Interpretation of Cultures. New York, NY: Basic Books. 
  
Gentry, W. James , Sunkyu W. Jun and Patriya Tansuhaj (1995), "Consumer 
Acculturation Processes and Cultural Conflict: How Generalizable Is a North American 
Model for Marketing Globally? ." Journal of Business Research 32(2): 129-139. 
  
Gibson, Christina B. (1999), "Do they do what they believe they can? Group efficacy and 
group effectiveness across tasks and cultures." Academy of Management Journal 42(2): 
138-152. 
  
Goodwin, Robin and Catherine So-Kum. Tang (1996). Chinese Personal Relationships. in 
The Handbook of Chinese Psychology. Michael Harris Bond, eds Hong Kong: Oxford 
University Press., 294-308. 

  



 249

  
Gorn, Gerald J. (1997), "Breaking Out of the North American Box." Advances in 
Consumer Research 24: 6-8. 
  
Greenfield, P. (1996). Culture as Process: Empirical Methgodlogy for Cultural 
Psychology. in Handbook of Cross-Cultural Psychology. W.J. Berry, H.Y. Poortinga and 
J. Pandey, eds. Needham Heights: MA Allyn and Bacon. 
  
Gregory, D. Gary and James M.  Much (1997), "Cultural Values in International 
Advertising: An Examination of Familial Norms and Roles in Mexico." Psychology & 
Marketing 14(2): 99-120. 
  
Gurhan-Canli, Zeynep and Durairaj Maheswaran (2000), "Cultural Variations in Country 
of Origin Effects." Journal of Marketing Research 37(3): 309-317. 
  
Hafstrom, J. Jeanne, Jung Sook Chae and Young Sook Chung (1992), "Consumer 
Decision-Making Styles: Comparison Between United States and Korean Young 
Consumers." The Journal of Consumer Affairs 26(1): 146-158. 
  
Hair, F. J., E. R. Anderson, L. Ronald Tatham and C. W. Black (1998). Multivariate Data 
Analysis. New Jersey: Upper Saddle River Prentice-Hall International, Inc. 
  
Harrison, David A. and Mary E. McLaughlin (1993), "Cognitive Processes in Self-Report 
Responses: Tests of Item Context Effects in Work Attitude Measures." Journal of 
Applied Psychology 73(1): 421-435. 
  
Hatch, Jo Mary and Majken Schultz (1997), "Relations Betwen Organizational Culture, 
Identity and Image." European Journal of Marketing 31(5): 356-365. 
  
Hebel, Misha (1998), "Value System-A way to Greater Understanding." Systemic 
Practice and Action Research 11(4): 381-402. 
  
Heckler, E. S., T.L. Childers and R. Arunachalam (1989), "Intergenerational Influences 
in Adult Buying Behaviors:  An Examination of Moderating Factors." Advances in 
Consumer Research 16: 276-284. 
  
Heller, L. Peter (1976), "Familism Scale: Revalidation and Revision." Journal of 
Marriage and the Family 38(3): 423-28. 
  
Henry, Walter (1976), "Cultural Values Do Correlate with Consumer Behavior." Journal 
of Marketing Research 13(2): 121-27. 
  
Hill, P. Ronald (1993), "A Primer for Ethnographic Research With a Focus on Social 
Policy Issues Involving Consumer Behavior." Advances in Consumer Research 20(1): 
59-62. 
  

  



 250

Hirschfeld, M. A. Robert, L. Gerald Klerman, Harrison G. Cough, James Barrett, 
Sheldon J. Korchin and Paul Chodoff (1977), "A Measure of Interpersonal Dependency." 
Journal of Personality Assessment 41(6): 610-18. 
  
Hirschman, Elizabeth C. (1981), "American Jewish Ethnicity: Its Relationship to Some 
Selected Aspects of Consumer Behavior." Journal of Marketing 45(3): 101-110. 
  
Ho, D. Y. F (1987). Fatherhood in Chinese Culture. in The Father’s Role: Cross-Cultural 
Perspectives. M.D. Lamb, ed. Hillsdale, NJ Erlbaum. 
  
Ho, D.Y.F. and L.Y. Lee (1974), "Authoritarianism and Attitude Toward Filial Piety in 
Chinese Researchers." The Journal of Social Psychology 92: 305-306. 
  
Hofstede, Geert (1984), Culture's Consequences: International Differences in Work-
Related Values. Beverly Hills, CA: Sage Publications, Inc. 
  
Hofstede, Geert (1991), Cultures and Organizations: Software of the mind. Bershire, 
England: McGraw-Hill. 
  
Hofstede, Geert (1994), "Management Scientists are Human." Management Science 
40(1): 4-13. 
  
Hofstede, Geert and Michael Harris Bond (1988), "The Confucius Connection: From 
Cultural Roots to Economic Growth." Organizational Dynamics 16(4): 5-21. 
  
Holmes, Henry and Suchada Tangtongtavy (1996), Working With the Thais: A Guide to 
Managing in Thailand. Bangkok: Thailand: White Lotus. 
 
Hoogland, Jeffrey J. and Anne Boomsma (1999), "Robustness Studies in Covariance 
Structure Modeling: Concepts, Issues, and Applicaations, R.H. Hoyle, ed. Thousand 
Oaks, CA: Sage Publications, Inc., 158-76. 
  
Hu, H. C. (1944), "The Chinese Concept of "Face"." American Anthropologist 46: 45-64. 
  
Hu, Li-tzu and M. Peter Bentler (1999), "Cutoff Criteria for Fit Indexes in Covariance 
Structure Analysis: Conventional Criteria Versus New Alternatives." Structural Equation 
Modeling 6(1): 1-55. 
  
Huang, D. David and Richard A.  Charter (1996), "The Origin and Formulation of 
Chinese Character: An Introduction to Confucianism and Its Influence on Chinese 
Behavior Patterns." Cultural Diversity and Mental Health 2(1): 35-42. 
  
Hudson, S., C.L.  Hung and L. Padley (2002), "Cross-National Standardisation of 
Advertisements: A Study of the Effectiveness of TV Advertisements Targeted at Chinese 
Canadians in Cananda." International Journal of Advertising 21: 345-366. 
  

  



 251

Hui, C.H. and H.C. Triandis (1985), "The Instability of Response Set." Public Opinion 
Quarterly 49: 253-260. 
  
Hulin, Charles (2001), "Measurement: III.C. Why Conduct a Factor Analysis and Then 
Compute an Alpha." Journal of Consumer Psychology 10(1&2): 55-69. 
  
Hummon, David M. (1988), "Tourist Worlds: Tourist Advertising, Ritual, and American 
Culture." Sociological Quarterly 29(2): 179-202. 
  
Hwang, K (1987), "Face and Favor: The Chinese Power Game." American Journal of 
Socialogy 92: 944-974. 
  
Jacobs, Norman (1981). Social Behavior. in Clues to Thai Culture and to Cross Cultural 
Adjustment, Communication, and Innovationeds Bangkok: Central Thai Language 
Committee. 
  
Jacoby, Jacob (1978), "Consumer Research: A State of the Art Review." Journal of 
Marketing 42(2): 87-96. 
  
Jain, C. Subbash (1990), International Marketing Management, Third Edition. Boston: 
PWS-Kent Publishing Company. 
  
Jamal, Ahmad (2003), "Marketing in a Multicultural World: The Interplay of Marketing, 
Ethnicity and Consumption." European Journal of Marketing 37(11/12): 1599-1620. 
  
Jan, Selmer (1996), "What Expatriate Managers Know About the Work Values of Their 
Subordinates: Swedish Executives in Thailand." Management International Review 
36(3): 231-243. 
  
Jing, Zhang  and Shavitt Sharon (2003), "Cultural Values in Advertisements to the 
Chinese X-Generation." Journal of Advertising 32(1): 23-33. 
  
Joreskog, Karl G. (1993). Testing Structural Equation Models. in Testing Structural 
Equation Models. Kenneth A. Bollen and J. Scott Long, eds. Newbury Park CA: Sage 
Publications, Inc., 294-316. 
  
Joy, Annamma (2001), "Gift Giving in Hong Kong and the Continuum of Social Ties." 
Journal of Consumer Research 28(2): 239-256. 
  
Kacen, J. Jacqueline and Anne. Julie Lee (2002), "The Influence of Culture on Consumer 
Buying Behavior." Journal of Consumer Psychology 12(2): 163-176. 
  
Kahle, R. Lynn (1983), Social Values and Social Change: Adaptation to Life in America. 
NY: Praeger. 
  
Kahle, R. Lynn (1984), Attitudes and Social Adaptation. Elmsford, NY: Pergamon Press. 

  



 252

Kahle, R. Lynn, Basil Poulos, and Ajay Sukhdial (1988), "Changes in Social Values in  
the United States during the Past Decade," Journal of Advertising Research, 28 (1), 35-
41. 
 
Kahle, R. Lynn and Patricia Kennedy (1989), "Using the List of Values (LOV) to 
Understand Consumers." Journal of Consumer Marketing 6(3): 5-12. 
  
Kahn, E. Barbara, Manohar U.  Kalwani and Donald G.  Morrison (1986), "Measuring 
Variety-Seeking and Reinforcement Behaviors Using Panel Data." Journal of Marketing 
Research 23(2): 89-100. 
  
Kamakura, A. Wagner and Thomas P.  Novak (1992), "Value-System Segmentation: 
Exploring the Meaning of LOV." Journal of Consumer Research 19(1): 119-132. 
  
Keyes, F. Charles (1977), "Millenialism, Theravada Buddhism, and Thai Society." The 
Journal of Asian Studies 36(2): 283-303. 
  
Kim, Youn-Kyung. and Jikyeong Kang (2001), "The Effects of Ethnicity and Product on 
Purchase Decision Making." Journal of Advertising Research 41(2): 39-48. 
  
Kirkbride, S. Paul and Sara Y. F.  Tang (1992), "Management Development in the 
Nanyang Chinese Societies of South-East Asia." The Journal of Management 
Development 11(2): 54-66. 
  
Kirkbride, S. Paul, Sarah Tang and Robert I. Westwood (1991), "Chinese Conflict 
Preferences and Negotiation Behavior: Cultural and Psychological Influences." 
Organization Studies 12(3): 365-86. 
  
Kirkman, L. Bradley, Kevin B. Lowe and Christina B. Gibson (2006), "A Quarter 
Century of Culture's Consequences: ." Journal of International Business Studies 37: 285-
320. 
  
Kirsch, A. Thomas (1981). The Thai Buddhist Quest for Merit. in Clues to Thai Culture 
and to Cross Cultural Adjustment, Communication, and Innovationeds Bangkok: Central 
Thai Language Committee. 
  
Kitayama, Shinobu (2002), "Culture and Basic Psychological Processes-Toward a 
System View of Culture: Comment on Oyserman et al." Psychological Bulletin 128(1): 
89-96. 
  
Klausner, J. William (1997). Bangkok Forty Years Ago: A Reflection. in Thai Culture in 
Transitioneds Bangkok: Amarin Printing and Publishing. 
  
Kleinman, Arthur. and Byron J. Good (1985), Culture and Depression: Studies in the 
Anthropology and Cross-Cultural Psychiatry of Affect and Disorder. Berkeley: 
University of California Press. 

  



 253

  
Knutson, J. Thomas, Rosechongporn Komolsevin, Pat Chatiketu and R. Val Smith 
(2003), "A Cross-Cultural Comparison of Thai and US American Rhetorical Sensitivity: 
Implications for Intercultural Communication Effectiveness." International Journal of 
Intercultural Relations 27: 63-78. 
  
Kolb, David A. (1976), Learning Styles Inventory: Technical Manual. Boston, MA: 
McBer and Co. 
  
Kollat, T. David, James F. Engel and Roger D. Blackwell (1970), "Current Problems in 
Consumer Behavior Research." Journal of Marketing Research 7(3): 327-332. 
  
Komin, Suntaree. (1991), Psychology of the Thai People: Values and Behavioral 
Patterns. Bangkok: Thailand: Magenta Co. 
  
Kotler, Philip (2000). Marketing Management. in eds Upper Saddle River,  NJ: Prentice 
Hall International, Inc. . 
  
Kroeber, L. A. and Clyde C. Kluckhohn (1952), Culture: A Critical Review of Concepts 
and Definitions. New York, NY: Meridian Books. 
  
Kurtines, M. William (1978), "A Measure of Autonomy." Journal of Personality 
Assessment 42(3): 253-57. 
  
Kwak, Hyokjin, George M. Zinkhan, Denise E. Delorme and Trina Larsen (2006), 
"Revisiting Normative Influences on Impulse Buying and an Extension to Compulsive 
Buying Behavior: A Case from South Korea." Journal of International Consumer 
Marketing 18(3): 57-80. 
  
Kwok, Leung (1988), "Some Determinants of Conflict Avoidance." Journal of Cross-
Cultural Psychology 19(1): 125-36. 
  
Kwok, Leung , Rabi. S. Bhagat, Nancy. R. Buchan, Miriam Erez and Christina B. Gibson 
(2005), "Culture and International Business: Recent Advances and Their Implications for 
Future Research." Journal of International Business Studies 36(4): 357-378. 
  
Lai, Wenben Albert. (1995), "Consumer Values, Product Benefits and Customer Value: 
A Consumption Behavior Approach." Advances in Consumer Research 22(1): 381-388. 
  
Lamal, P. A. (1991), Behavioral Analysis of Societies and Cultural Practices. New York, 
NY: Hemisphere Publishing Corporation. 
  
Lastovicka, L. John, Lance A. Bettencourt, Renee Shaw Hugher and Ronald J. Kuntze 
(1999), "Lifestyle of the Tight and Frugal: Theory and Measurement." Journal of 
Consumer Research 26(1): 85-98. 
  

  



 254

Lawler, J. John (1996), "Diversity Issues in South-East Asia: The Case of Thailand." 
International Journal of Manpower 17(4/5): 152-167. 
  
Lee, Anne. Julie (2000), "Adapting Triandis's Model of Subjective Culture and Social 
Behavior Relations to Consumer Behavior." Journal of Consumer Psychology 9(2): 117-
126. 
  
Lenartowicz, Thomas and Kendall Roth (1999), "A Framework for Culture Assessment." 
Journal of International Business Studies 30(4): 781-98. 
  
Lifton, D. Peter (1983), "Measure of Autonomy." Journal of Personality Assessment 
47(5): 514-23. 
  
Limanonda, Bhassorn (1995), "Families in Thailand: Beliefs and Realities." Journal of 
Comparative Family Studies 26(1): 67-83. 
  
Lin, Chiou-Hua and Yuan-Kai Chi (2007), "Chinese Management Philosophy-Study on 
Confucius Thought." Journal of American Academy of Business 11(1): 191-196. 
  
Lindridge, Andrew and Sally Dibb (2003), "Is "Culture" a Justifiable Variable for Market 
Segmentation? A Cross-Cultural Example." Journal of Consumer Behavior 2(3): 269-
286. 
  
Lucas, W. Jeffrey (2003), "Theory-Testing, Genralization, and the Problem of External 
Validity." Socialogical Theory 21(3): 236-253. 
  
Lysonski, Steven, Srini Durvasula and Yiorgos Zotos (1996), "Consumer Decision-
Making Styles: A Multi-Country Investigation." European Journal of Marketing 30(12): 
10-21. 
  
MacCallum, C. Robert and T. James Austin (2000), "Applications of Structural Equation 
Modelling in Psychological Research." Annual Review of Psychology 51: 201-226. 
  
Maisrikrod, Surin (1999), "Joining the Values Debate: The Peculiar Case of Thailand." 
Sojourn 14(2): 402-13. 
  
Malhotra, K. Naresh, James Agarwal and Mark Peterson (1996), "Methodological Issues 
in Cross-Cultural Marketing Research: A State-of-the-Art Review." International 
Marketing Review 13(5): 7-43. 
  
Markus, Hazel Rose and Shinobu Kitayama (1991), "Culture and the Self: Implications 
for Cognition, Emotion, and Motivation." Psychological Review 98(2): 224-253. 
  
McCarty, A. John and L.J. Shrum (2001), "The Influence of Individualism, Collectivism, 
and Locus of Control on Environmental Beliefs and Behavior." Journal of Policy & 
Marketing 20(1): 93-104. 

  



 255

  
McCracken, Grant. (1986), "Culture and Consumption: A Theoretical Account of the 
Structure and Movement of Cultural Meaning of Consumer Goods." Journal of Consumer 
Research 13(1): 77-84. 
  
McDougall, W. (1908), Social Psychology. London: Methuen. 
  
McGill, L. Ann (1995), "American and Thai Managers' Explainations for Poor Company 
Performance: Role of Perspective and Culture in Causal Selection." Organizational 
Behavior and Human Decision Processes 61(1): 16-27. 
  
McGrath, Runther Rita, Ian C. Macmillan and Ai-Yuan Elena Yang (1992), "Does 
Culture Endure, or is it Malleable? Issues for Entrepreneurial Economic Development." 
Journal of Business Venturing 7(6): 441-458. 
  
McNeal, James U. and Hwa-Chyon Yeh (1990), "Taiwanese Children as Consumers." 
European Journal of Marketing 24(10): 32-43. 
  
Mole, L. Robert (1973), Thai Values and Behavior Patterns. Tokyo: Charles E. Tuttle 
Company. 
  
Monle, Lee  and John A.  Ruhe (1992), "Ethical Mindsets of Christianity and 
Confucianism: A Comparative Study." International Journal of Value - Based 
Management 12(1): 13-27. 
  
Morris, W. Michael, Katherine Y. Williams, Kwok Leung, Richard Laarrick, Terese M. 
Mendoza, Deepti Bhatnagar, Jianfeng Li, Mari Kondo, Jin-Lian Luo and Jun-Chen Hu 
(1998), "Conflict Management Style: Accounting for Cross-National Differences." 
Journal of International Business Studies 29(4): 729-748. 
  
Moschis, George P. (1985), "The Role of Family Communication in Consumer 
Socialization of Children and Adolescents." Journal of Consumer Research 11: 898-913. 
  
Mowen, C. J and M. Minor (1997), Consumer Behavior. Upper Saddle River, NJ: 
Prentice-Hall. 
  
Mulder, J.A. Niels (1981). Sociology and Religion in Thailand: A Critique. in Clues to 
Thai Culture and to Cross Cultural Adjustment, Communication, and Innovationeds 
Bangkok: Central Thai Language Committee. 
  
Mulder, Niels (1992), Inside Thai Society: An Interpretation of Everyday Life. Bangkok: 
Duang Kamol Co. 
  
Mullen, Michael R. (1995), "Diagnosing Measurement Equivalence in Cross-National 
Research." Journal of International Business Studies 26(3): 573-96. 
  

  



 256

Nakata, Cheryl and K. Sivakumar (1996), "National Culture and New Product 
Development: An Integrative Review." Journal of Marketing 60(1): 61-72. 
  
Neher, D. Clark (1990), "Change in Thailand." Current History 89: 101-130. 
  
Nelson, James E.  and Nancy T. Frontczak (1988), "How Acquaintanceship and Analyst 
Can Influence Focus Group Results." Journal of Advertising 17(1): 41-48. 
  
Nicosia, M. Francesco and Robert N.  Mayer (1976), "Toward a Sociology of 
Consumption." Journal of Consumer Research 3(2): 65-73. 
  
Nigel, Holden (2004), "Viewpoint: Why Markerters Used a New Concept of Culture for 
the Knowledge Economy." International Marketing Review 21(6): 563-572. 
  
Norman, Freeman H. and Gustav M.  Habermann (1996). Linguistic Socialization: A 
Chinese Perspective. in The Handbook of Chinese Psychology. Michael Harris Bond, eds 
Hong Kong: Oxford University Press., 79-92. 
  
Nunnally, C. Jum (1967). Psychometric Theory (1st ed.). in eds New York: McGraw-
Hill. 
  
Nunnally, C. Jum (1978), Psychometric Theory, Second Edition. New York: McGraw-
Hill. 
 
Office of National Statistic (2005) Statistical Yearbook Thailand 2004. Bangkok, 
Thailand. 
  
O'Guinn, C.Thomas, Ronald J. Faber and Giovanna. Imperia (1986), "Subcultural 
Influences on Family Decision-making." Psychology & Marketing 3(4): 305-17. 
  
O'Hair, D. Cody, X. T. Wang and E. Y. Chao (1990), "Vocal Stress and Deception 
Detection Among Chinese." Communication Quarterly 38: 39-62. 
  
O'Reilly III, A. Charles, Jennifer Chatman and David F. Caldwell (1991), "People and 
Organizational Culture: A Profile Comparison Approach to Assessing Person-
Organization Fit." The Academy of Management Journal 34(3): 487-516. 
  
Oberg, Kalervo (1981). Adjustment to New Cultural Environments. in Clues to Thai 
Culture and to Cross Cultural Adjustment, Communication and Innovationeds Bangkok: 
Central Thai Language Committee. 
 
Office of National Economic and Social Development Board (2006) Gross Regional and 
Provincial Product, Thailand 2006. Bangkok 
  

  



 257

Ogden, T. Denise, James R. Ogden and Jensen Hope.  Schau (2004), "Exploring the 
Impact of Culture and Acculturation on Consumer Purchase Decisions: Toward a 
Microcultural Perspective." Academy of Marketing Science Review(3): 1-21. 
  
Otnes, Celes and Linda M.  Scott (1996), "Something Old, Something New: Exploring 
the Interaction Between Ritual and Advertising." Journal of Advertising 25(1): 33-50. 
  
Owenby, F. Shiretta and Patricia E. Horridge (1997), "Acculturation Levels and 
Shopping Orientations of Asian-American Consumers." Psychology & Marketing 14(1): 
1-18. 
  
Pfanner, E. David and Jasper Ingersoll (1962), "Theravada Buddhism and Village 
Economic Behavior: A Burmese and Thai Comparison." The Journal of Asian Studies 
21(3): 341-362. 
  
Phillips, P. Herbert (1974), Thai Peasant Personality: The Patterning of Interpersonal 
Behavior in the Village of Bang Chan. Berkley,  LA: University of California Press. 
  
Rabibhadana, Akin (1996), The Organization of Thai Society in the Early Bangkok 
Period, 1782-1783. Bangkok: Amarin Printing. 
  
Ratner, K. Rebecca and E. Barbara Kahn (2002), "The Impact of Private versus Public 
Consumption on Variety-Seeking Behavior." Journal of Consumer Research 29(2): 246-
257. 
  
Redding, S. G. (1993), The Spirit of Chinese Capitalism. New York, NY: Walter de 
Gruyter & Co. 
  
Redmond, Mont (1999), Wondering Into Thai Culture. Bangkok: Thailand: Redmondian 
Insight Enterprises  
  
Richins, L. Marsha and Scott Dawson (1992), "A Consumer Values Orientation for 
Materialism and Its Measurement: Scale Development and Validation." Journal of 
Consumer Research 19(3): 303-316. 
  
Roberts, A. James and M. Cesar J. Sepulveda (1999), "Money Attitudes and Compulsive 
Buying: An Exploratory Investigation of the Emerging Consumer Culture in Mexico." 
Journal of International Consumer Marketing 11(4): 53-74. 
  
Roberts, D. Scott and Stanley Hart, H. (1997), "A Comparison of Cultural Value 
Orientations as Reflected by Advertisements Directed at the General U.S. Market, the 
U.S. Hispanic Market, and the Mexican Market." Journal of Marketing Theory & 
Practice 5(1): 91-99. 
  

  



 258

Robertson, Chirstopher J. and James J.  Hoffman (2000), "How Different Are We? An 
Investigation of Confucian Values in the United States." Journal of Managerial Issues 
12(1): 34-47. 
  
Rodriguez, Barbara L. and Lesley B.  Olswang (2003), "Mexican-American and Anglo-
American Mother's Beliefs and Values About Child Rearing, Education, and Language 
Impairment." American Journal of Speech-Language Pathology 12(4): 452-462. 
  
Rokeach, Milton (1973), The Nature of Human Values. New York, NY: The Free Press. 
  
Rook, Dennis W. and Robert J. Fischer (1995), "Normative Influences on Impulse 
Buying Behavior." Journal of Consumer Research 22(3): 305-313. 
  
Rook, W. Dennis (1987), "The Buying Impulse." Journal of Consumer Research 14(2): 
189-199. 
  
Ros, Maria, Shalom J.  Schwartz and Shoshana Surkiss (1999), "Basic Individual Values, 
Work Values, and the Meaning of Work." Applied Pscyhology: An International Review 
48(1): 49-71. 
  
Roth, S. Martin (1995), "The Effects of Culture and Socioeconomics on the Performance 
of Global Brand." Journal of Marketing Research 32(2): 163-175. 
  
Rotter, B. Julian. (1966), "Generalized Expectancies for Internal Versus External Control 
of Reinforcement." Psychological Monographs 80(1). 
  
Rungfapaisarn, Kwanchai (2001). It's Thai Ways or the Highway. The Nation. Bangkok. 
  
Runglertkrengkrai, Somkao and Suda Engkaninan (1987), "The Pattern fo Manegerial 
Behavior in Thai Culture." Asia Pacific Journal of Management 5(1): 8-15. 
  
Ryckman, M. Richard, Max Hammer, Linda M. Kaczor and Joel A. Gold (1990), 
"Construction of a Hypercompetitive Attitude Scale." Journal of Personality Assessment 
55(3&4): 630-39. 
  
Schiffman, G. Leon and Leslie Lazar Kanuk (1997), Consumer Behavior, Sixth Edition. 
Upper Saddle River, NJ: Prentice-Hall, Inc. 
  
Schmidt, W. Rolf, Helmut Lamm and Gisela Tromsdorff (1978), "Social Class and Sex 
as Determinants of Future Orientation (Time Perspective) in Adults." European Journal 
of Social Psychology 8(1): 71-90. 
  
Schneider, C. Susan.  and Jean-Louis Barsoux (1997), Managing Across Cultures. 
London: Prentice Hall. 
  

  



 259

Schwartz, J. Shalom (1992). Universals in the Content and Structure of Values: Theory 
and Empirical Tests in 20 Countries. in Advances in Experimental Social Psychology. 
Mark P. Zanna, ed. New York, NY: Academic Press, 1-65. 
  
Schwartz, J. Shalom (1994). Beyond Individualism/Collectivism: New Cultural 
Dimensions of Values. in Individualism and Collectivism: Theory, Method, and 
Applications. U. Kim, C.H. Triandis, C. Kagitcibasi, S. Choi and Gene. Yoon, eds 
Thousand Oaks, CA: Sage Publications, Inc. 
  
Schwartz, J. Shalom (1999), "A Theory of Cultural Values and Some Implications for 
Work." Applied Pscyhology: An International Review 48(1): 23-47. 
  
Selmer, Jan (1996), "What Expatriate Managers Know About the Work Values of Their 
Subordinates: Swedish Executives in Thailand." Management International Review 
36(3): 231-243. 
  
Sheehan, Brian (1996), "Entering Into a Business Relationship or Joint Venture in 
Thailand-A Cultural Perspective." Management Research News 19(8): 49-60. 
  
Sheppard, H. Blair, Jon Hartwick and Paul R. Warshaw (1988), "The Thoery of 
Reasoned Action: A Meta-Analysis of Past Research with Recommendations for 
Modifications and Future Research." Journal of Consumer Research 15(3): 325-343. 
  
Sherry, John. F., Jr. (1983), "Gift Giving in Anthropological Perspective." Journal of 
Consumer Research 10(2): 157-168. 
  
Shim, Soyeon and Kenneth C. Gehrt (1996), "Hispanic and Native American 
Adolescents: An Exploratory Study of Their Approach to Shopping." Journal of Retailing 
72(3): 307-24. 
  
Singh, Nitish (2004), "From Cultural Models to Cultural Categories: A Framework for 
Cultural Analysis." Journal of American Academy of Business 5(1/2): 95-101. 
  
Skinner, W. G. (1962), Chinese Society in Thailand: An Analytical History. Ithaca, NY: 
Cornell University Press. 
  
Slagter, Robert and Harold R.  Kerbo (2000), Modern Thailand. Boston: McGraw-Hill 
Companies. 
  
Sproles, Elizabeth Kendall and George. B. Sproles (1990), "Consumer Decision-Making 
Styles as a Function of Individual Learning Styles." The Journal of Consumer Affairs 
24(1): 134-147. 
  
Sproles, George. B. and Elizabeth L.  Kendall (1986), "A Methodology for Profiling 
Consumers' Decision-Making Styles." Journal of Consumer Affairs 20(2): 267-279. 
  

  



 260

Swierczek, William. Fredric and Jun Onishi (2003), "Culture and Conflict: Japanese 
Managers and Thai Subordinates." Personnel Review 32(2): 187-210. 
  
Tabachnick, G. Barbara and S. Linda Fidell (2001), Using Mulivariate Statistics. 
Needham Heights,MA: Allyn & Bacon. 
  
Tan, Hoon Hwee and Dave Chee (2005), "Understanding Interpersonal Trust in a 
Confucian-Influenced Society." International Journal of Cross Cultural Management 
5(2): 197-212. 
  
Tansuhaj, S. Patriya, James W. Gentry, Joby. John, Manzer L. Lee and Cho B. Jin 
(1991), "A Cross National Examination of Innovation Resistance." International 
Marketing Review 8(3): 7-20. 
  
Taylor, L. Rodney (1998), "The Religious Character of the Confucian Tradition." 
Philosophy East & West 48(1): 80-107. 
  
Taylor, Rodney and Arbuckle Gary (1995), "Confucianism." The Journal of Asian 
Studies 54(2): 347-354. 
  
Terpstra, Vern and Ravi Sarathy (1991), International Marketing, Fifth Edition. Fort 
Worth: The Dryden Press  
  
Thomlinson, Ralph (1971), Thailand's Population: Facts, Trends, Problems and Policies. 
Bangkok: Thai Wattana Panich Press. 
  
Thomson, N. Curtis (1993), "Political Identity Among Chinese in Thailand." 
Geographical Review 83(4): 397-409. 
  
Tobias, Stephen (1977), "Buddhism, Belonging and Detachment-Some Paradoxes of 
Chinese Ethnicity in Thailand." The Journal of Asian Studies 36(2): 303-356. 
  
Toyne, Brian and Peter  G.P. Walters (1993), Global Marketing Management: A 
Strategic Perspective, Second Edition. Needham, MA: Allyn and Bacon. 
  
Triandis, C. Harry (1989), "The Self and Social Behavior in Differing Cultural Contexts." 
Psychological Review 96(3): 506-520. 
  
Triandis, Harry C. (1995), Individualism & Collectivism. Boulder, CO: Westview Press. 
  
Triandis, Harry C. (2000), "Dialectics Between Cultural and Cross-Cultural Psychology." 
Asian Journal of Social Psychology 3(3): 185-195. 
  
Tse, K. David (1996). Understanding Chinese People as Consumers: Past Findings and 
Future Propositions. in The Handbook of Chinese Psychology. Michael Harris Bond, ed. 
Hong Kong Oxford University Press. 

  



 261

  
Tse, K. David, Kam-Hon Lee, IIan Vertinsky and A. Donald Wehrung (1988), "Does 
Culture Matter? A Cross-Cultural Study of Executives' Choice, Decisiveness, and Risk 
Adjustment in International Marketing." Journal of Marketing 52(4): 81-95. 
  
Usunier, Jean-Claude (1993), International Marketing. Hemel Hampstead: Prentice Hall 
International (UK) Limited. 
  
Usunier, Jean-Claude (1996), Marketing Across Cultures. London; New York: Prentice 
Hall. 
  
Wallendorf, Melanie and Eric Arnould (1991), "We Gather Together: Consumption 
Rituals of Thanksgiving Day." Journal of Consumer Research 18(1): 13-31. 
  
Wallendorf, Melanie and Eric J. Arnould (1988), "My Favorite Things' A Cross-Cultural 
Inquiry into Object Attachment, Possessiveness, and Social Linkage." Journal of 
Consumer Research 14: 531-547. 
  
Wallendorf, Melanie and Michael D.  Reilly (1983), "Ethnic Migration, Assimilation, and 
Consumption." Journal of Consumer Research 10(3): 292-303. 
  
Wang, C.L. Charlie, K.K. Allan Chan and Xiong Zhen Chen (2001), "Segment Intenders 
and Non-Intenders in Chain's Property Market: A Hybrid Approach." The Journal of 
Consumer Marketing 18(4/5): 319-331. 
  
Wang, Jia, Greg G. Wang, E. A. Wendy and Jay W.  Rojewski (2005), "Confucian 
Values and the Implications for International HRD." Human Resource Development 
International 8(3): 311-326. 
  
Watson, John, Lysonski Steven, Tamara Gillan and Leslie Raymore (2002), "Cultural 
Values and Important Processions: A Cross-Cultural Analysis." Journal of Business 
Research 55(11): 923-931. 
  
Webster, Cynthia (1994), "Effects of Hispanic Identification on Marital Roles in the 
Purchase Decision Process." Journal of Consumer Research 6(4): 287-309. 
  
Weerayudh, Wichiarajote (1793), Social Building Theory (Trissadee Sangkom Maitri 
Samphan) Mimeograph. 
  
Weiming, Tu (2000), "Implications of the Rise of "Confucian" East Asia." Daedalus 
29(1): 195-218. 
  
Wells, D. William (1974). Group Interviewing. in Handbook of Marketing Research. 
Robert Ferber, ed. New York McGraw-Hill Book Co., 2-133 to 2-146. 
  

  



 262

Wen, Gong (2003), "Chinese Consumer Behavior: A Cultural Framework and 
Implications." Journal of Academy of Business 3(1/2): 373-380. 
  
Westwood, Robert (1997), "Harmony and Patriarchy: The Cultural Basis for 
"Paternalistic Headship" Among the Overseas Chinese." Organization Studies 18(3): 445-
480. 
  
Wilkes, E.Robert and Humberto Valencia (1985), "A Note on Generic Purchaser 
Generalizations and Subcultural Variations." Journal of Marketing 49: 114-120. 
World Bank (2002), "Education Attainment and Enrollment Around the World," 
(Accessed May 4, 2006), [available at 
http://www.worldbank.org/research/projects/edattain/]. 
  
Wong, Y. Nancy and Aaron C. Ahuvia (1998), "Personal Taste and Family Face: Luxury 
Consumption in Confucian and Western Societies." Psychology & Marketing 15(5): 423-
441. 
  
Wongtes, Sujit (2000), The Thai People and Culture. Bangkok: Paper House Limited 
Partnership. 
  
Xiantian, L. (1985). The Effect of Family on the Mental Health of the Chinese People. in 
Chinese Culture and Mental Health. W.S. Tseng and D. Wu, eds. New York Academic 
Press. 
  
Xiao, Hong (1999), "Independence and Obdience: An Analysis of Child Socialization 
Values in the United States and China." Journal of Comparative Family Studies 30(4): 
64-657. 
  
Xie, Xiaofei, Mei Wang and Liancang Xu (2003), "What Risks Are Chinese People 
Concerned About?" Risk Analysis 23(4): 685-695. 
  
Xu, Jing, Soyeon Shim, Sherry Lotz and David Almeida (2004), "Ethnic Identity, 
Socialization Factors, and Culture-Specific Consumption Behavior." Psychology & 
Marketing 21(2): 93-112. 
  
Yamauchi, T. Kent and I. Donald Templer (1982), "The Development of a Money 
Attitude Scale." Journal of Personality Assessment 46(5): 522-528. 
  
Yau, Oliver H.M. (1988), "Chinese Cultural Values: Their Dimensions and Marketing 
Implications." European Journal of Marketing 22(5): 44-57. 
  
Yoo, Boonghee and Naveen Donthu (2002), "The Effects of Marketing Education and 
Individual Cultural Values on Marketing Ethics of Students." Journal of Marketing 
Education 24(2): 92-103. 
  

  

http://www.worldbank.org/research/projects/edattain/


 263

Zhang, Xioni, Victor R. Prybutok and Chang E. Koh (2006), "The Role of Impulsiveness 
in a TAM-Based Online Purchasing Behavior Model." Information Resources 
Management Journal 19(2): 54-68. 
  
Zhou, Zheng. Kevin, Chenting Su and Yeqing Bao (2002), "A Paradox of Price-Quality 
and Market Efficiency: A Comparative Study of the US and China Markets." 
International Journal of Research in Marketing 19(4): 349-365. 
  
 
 

  


