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ABSTRACT
TE142646

The purpose of this study was to examine the development of Thai classical
music in the hotel business and analyze the situation, the role and the changes of Thai
classical musical style when it has become part of the hotel business. The means used
were qualitative research by in—depth interview of musicians in a Thai band
performing Thai classical music from December, 2000 to December, 2002. I used six
nice and famous hotels that have held Thai music shows for at least five years.

The study found that, in the past, many hotels used western style music for
entertainment. Then later, as Thailand began to promote tourism, several hotels began
to develop Thai cultural as a means of entertainment. The Erawan Hotel led this
development, presenting the performance of Thai musical instruments together with
Thai dramatic arts. As tourism increased, Thai musical instruments and dramatic arts
became more popular in restaurants and hotels. At present, it is usual for Thai music
to be presented in two ways : solo music by the Thai instrument Khim (dulcimer) or
using two or more instruments to create a Thai atmosphere. The style of the band has
specific characteristics in hotels. There are up to five people in the band. Most of the
musicians are students who have learned music in an educational institute.

Nowadays, Thai classical music in the hotel has become a profitable
business. The hotels focus more on making money than on the quality of the music.
This profit motive was not a standard of classical Thai music.



