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ABSTRACT TE136003

This research integrated both qualitative and survey methods to study the concept of the ethical
image of the nursing profession and comparcd the views of nurses and their clients towards three
aspects of this image — responsibilities toward patients, colleagues, and profession.

The results show that an ethical image of the nursing profession is the impression that arises in
nurses’ and clients’ mind as to how nurses conduct their responsibilities. Positive or negative, the
image depends on factors in a communication model — sender, message, medium, and receiver.
Management of their ethical image thus significantly involves nurses as senders and their conducts as
messages.

The results of the comparison show that a statistically significant difference exists between
clients’ and nurses’ views in each of the three aspects and as a whole. Moreover, it is found that nurses
tend to have more positive views than clients. It is suggested that effective creation of a positive image

does not only depend on an improvement of nurses’ operations, but also the process of communicating

the right kind of messages to clients.





