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This study is aimed for determining the status and potentiality of tourism resources
of 3 floating markets; Wat Sangsiritham, Sainoi, and Wat Takien, in Nonthaburi province. Their
potentialities are also compared for suggesting the appropriate tourism management. The
determination was carried out based upon 12 indices, ranking from 1 to 5 varied from the least
to the most, of 4 major factors. Field observation, determination and questionnaire based
interviewing from 1,152 tourists and 830 households living around the 3 floating markets, were

carried out during November-December 2010.

Based upon all 12 indices of 4 factors the overall average scores of the 3
Floating Markets are all in the intermediate level varying from 3.67, 3.50 and 3.25 for the floating
markets of Sai noi, Wat Takien and Wat Sangsiritham, respectively. The prominent in each of 4
factors are in different sites. The Resource factor is dominated in Wat Sangsiritham having the
highest average score of 4.33 with the outstanding in accessibility containing the perfect
determined score of 5.00. The highest average score in Service, 3.50, is in Sai Noi with the
highest performance, and average of 4.00, in tourism service. Sai Noi is also dominated in
Management having the highest average score of 3.00, and each of the two indices, community
assembly and participatory, under this factor has equal determined score of 3.00. The
Marketing factor is excellent in Wat Takien with the highest average of 4.25. The availability of
connecting to other tourism places differentiates this site from the others with the determined

score of 4.00.



