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ABSTRACT

TE162823

The objectives of this research were to development , compare and study the satisfaction
of people toward on printed media for public relations of Pay At Post Services of Thailand Post
Company Limited.

The processes were divided into two steps according to the objectives as follows :

(1) A development of printed media for public relations of Pay At Post Servies of
Thailand Post Company Limited into term of posters and folders . The quality of printed media
was verified by the experts. The data were analyzed to find out in term of arithmetric mean and
staqdard diviation .

) (2) The comparion of knowledge and study the satisfaction of people getting services

toward on the posters and folders. The data were collected by using test and a questionnaire

which analyzed the data were arithmetric mean , standard diviation and t-test one sample group.

According to the results of the research, it could be summarized as follows:
1. The graphic experts had the opinion about the printing media for public relations
pay at post services in terms of posters and folders which developed by the researcher had quality

at high level
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2. People getting services by considering the printing media for public relations of pay at
post services in terms of posters and folders which developed by the researcher had the higher
knowledge than the criteria at the significant level of .05.

3. People getting the services were satisfied with the printing media for public relations

of pay at post services in term of posters and folders had quality at high level
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