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ABSTRACT TEl 62826

The purposes of this research were to study (1) Level of knowledge and
attitude of petrol station distribution agents in Bangkok towards gasohol. (2) Influence of
personal factors on knowledge and attitude towards gasohol (3) Relationship between
knowledge and attitude towards gasohol. The sample includes 290 petrol station
distributing agents in Bangkok. The research instruments to collect data were
questionnaires and a test. Data were analyzed using statistical computer program. The
statistics used were frequency, percentage, arithmetic mean, standard deviation, t-test,
one way analysis of variance, least-significant different for post hoc comparison and
Pearson product moment correlation. The results were as follows:

1. The level of knowledge about gasohol was at a very good level.

2. The level of attitude towards gasohol was at a agreement level.

3. The comparative result of knowledge about gaschol on personal factors, it
was found that the petrol station distribution agents in different groups or level of the
following factors : sex, age, period of operating and head office or brand were
stati"stically difference in their knowledge about gasohol.

4. The comparative result of attitude towards gasohol on personal factors, it
was found that the petrol station distribution agents in different groups or level of the
following factors : age, level of education and head office or brand were statistically
difference in their attitude on product qualification and production management. The
agents in different group or level of period of operating, level of education and head

office or brand were statistically difference in their attitude towards gasohol on research
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and standard. The agents in different group or level of sex, period of operating and
head office or brand were statistically difference in their attitude towards gasohol on
cost & benefit and government support. The agents in different group or level of ‘age,
period of operating and head office or brand were statistically difference in their attitude
towards gasohol on marketing. The agents in different group or level of age and head
office or brand were statistically difference in their attitude towards gasohol on head
office support and social & environment. The agents in different group or level of sex,
age, period of operating and head office or brand were statistically difference in their
attitude towards gasohol on economic benefit.

5. The relationship between knowledge and attitude towards gasohol

showed statistically significant correlation.



