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Abstract

This research aimed to study problems on public relation for Mon community cultural
tourism in Lat krabang, Bangkok and created model on public relation for Mon community
cultural tourism in Lat krabang, Bangkok. It is a qualitative and quantitative research. In part of
qualitative research were studied academic documents, In-depth interview and participated
observation. For quantitative research sampling, the researcher random by stratified random
sampling technique divided in 50 communications. Each communication had 7-25 people and

used accidental sampling technique. The sample population consisted of 226 people.

The study found that all of them were female not over 30 years old or 33.2%. The least

were 45-50 years old. Most of them had graduated in diploma and were employee.

The public relation for cultural tourism level found that public relation for cultural
tourism for example personal media, broadcast tower or internet. If public relation for cultural
tourism plans had problem or weakness. They were modified for more and more people come.
Public relations personnel had work satisfied. And the public relation for cultural tourism had

quality management process.



