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Marketing Other Buyer’s Buyer's Buyer's
stimuli stimuli characteristic decision process decisions
Product Economic Ej Cultural Problem recognition [i Product choice
Price Technological Social Information search Brand choice
Place Political Personal Evaluation of alternatives Dealer choice
Promotion Cultural Psychological |Purchase decision Purchase timing
Post-purchase behavior Purchase amount

12 . . . . .
M. R. Solomon, Consumer behavior: Buying behavior, having. and being,

5" ed. (Upper Saddle NJ: Prentice Hall, 2002), p. 4.

13Philip Kotler, Marketing Management, 7" ed. (New Jersey: Prentice-Hall Inc.,

2003), p. 184.
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